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I.  INTRODUCTION 

Social networking sites are web-based applications that have become very popular all over the world in recent 

years. According to research, in recent years, there has been an explosion in social network sites usage, with the 

number of users expanding annually by a significant 20 percent and now reaching more than one billion (Manyika 

et al., 2013). Like other countries, this technology is also famous in Pakistan, especially in the younger generation. 

By being online on social networks people engage in different activities most of them become habitual. Younger 

generation engages in using social websites for different purposes some use it for developing social contacts and 

others use for self-presentation.All over the world millions of users regularly connect with social network sites 

(Barbera, Paglia, & Valsavoia, 2009), interact, share ideas with different people. Specifically, individuals expose 

their personal information to others without knowing that they are involved in an unintentional act .i.e.self-

disclosure. Social network sites are emerging technologies that are rapidly transforming while attracting scholars 

from diverse areas for research.As the users of SNS augments quickly and consequence on SNS rising, SNS has 

become an essential academic and research subject of interest (Kwak, Choi, & Lee, 2014).It is important to 

investigate the effect of SNS addiction on young generation as they are at a critical stage in the development of 

interpersonal relationships thus instead of socializing out in the open they are doing it online. Given the popularity 

of social networking sites in users especially in younger generation’s .i.e. millennial generation investigated the 

social networking sites addiction effect on self-disclosure behavior. 

The study is also contributing to the fact that since the majority of the developing world is suffering from corrupt 

governments and lack of policy initiatives. Therefore, lacking in the fact of having little or no legislature for 

controlling the usage of information technology and social networking. This creates a vacuum in which many 

predators and other ill-intentioned people troll the World Wide Web, and may take advantage of many youngsters. 

As this has been coined as the era of information, people in today's digital world would rather steal your 

information as compared to any other form of valuables. As information can be used or rather misused in various 

ways without the consent of the individuals, this can also be stated as the dark side or the negative side of having 

everything digital.   

 

Abstract: Social networking sites (SNS) provides a public platform for communication and interaction as well 

as socialization. But the most important motive behind conducting this study was to assess the impact of 

whether SNS addiction effects online self- disclosure or not. The main idea of this study is to investigate the 

moderating effect of pschological factors namely psychological well-being and psychological dependence and 

there relationship between SNS and self-disclosure. Specifically, this research proposes a model to examine 

how the SNS addiction effect the online self-disclosure behavior through moderating effect of psychological 

conditions. Data was collected online using the Google documents application, from university students in 

Pakistan. In total 338 sample was collected and analysed, for analysis SPSS version 21 was used. Results 

show that Pakistani youth tend to have higher self-disclosure online due SNS addiction. And we can attest to 

the fact that unknowingly they share various personal information due to prolonged exposure online. 
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Accordingly, to self-disclosure literature it is the process of illuminating personal biodata about oneself to others 

(Collins & Miller, 1994), this includes both descriptive information and evaluative information.Dai, Shin, 

Kashian, Jang, and Walther (2016) explained that in the developing and maintaining social relationships, self-

disclosure plays an important role.The success of SNS has also many implications on online self-disclosure (Y.-

C. Wang, Burke, & Kraut, 2016) since social relationship maintenance is a basic motive for users to engage in 

social network sites. Existing research proposed that individuals engage in SNS activities for various different 

activities, such as want to maintain current relationships, make new friends, self-presentation, work-related 

activates and educational purposes (Hew, 2011; Li-Barber, 2012).Self-disclosure refers to communication 

activities in which an individual deliberately fashions himself or herself known to others (Tsay-Vogel, Shanahan, 

& Signorielli, 2016). Social presentation theory can identify specific directions for considering the online self-

disclosure. According, to social presentation theory the process self-disclosure usually takes-place from 

interpersonal relationships.However, people especially the younger generation that is the highest percentage of 

user population towards SNS purposefully encourage interpersonal interaction such as self-disclosure (Kwak et 

al., 2014).  

Recently, researchers continuously focused on SNS addiction which has possibly shifted to explore the 

psychological factors that are related to the development of SNS addiction (Li-Barber, 2012). Psychological health 

enhances the online self-disclosure (Dai et al., 2016). Ever since social networking sites have become famous as 

a leisure activity, scholars have been interested in investigating its significances for psychological factors and self-

disclosure (Valkenburg, Peter, & Schouten, 2006).Rare studies expand empirical reviews aimed to recognize 

factors that may advertise positive development and/or maintenance of psychological well-being, especially in 

emerging younger generation that has been immensely exposed to social networking sites. 

In this study, we investigate the phenomenon of individual's self-disclosing behavior in the SNS addiction 

perspective which is related to past studies (Y.-C. Wang et al., 2016).The fundamental purpose of our study was 

to explore the causes of SNS addiction in people’s especially younger generations and how SNS addiction 

enhances the online self-disclosure. Further, we extend the scope of this study considering the moderation effect. 

We explore our understanding using psychological well-being, psychological dependence as a moderator, 

focusing on these two factors we discovered how these two moderate the relationship between addiction and self-

disclosure. 

 

II. THEORETICAL BACKGROUND AND HYPOTHESES 

A.  Self-Disclosure 

In the today’s digital world, describing personal information in the online community is ubiquitous. According to 

some researchers, self-disclosure is a self-description in online social networking such as self-profiling, posts, 

updating status, and communication with others (R. Lin, Levordashka, & Utz, 2016), posts and status contain self-

descriptive information of a person.It is the way of revealing self-information to others (Archer, 1980). Self-

disclosure on social networks is not related to a single person but common information to several individuals is 

displayed. To develop and update personal relationship, self-disclosure plays an important role (Wheeless & 

Grotz, 1976).Tsay-Vogel et al (2016) specifying self-disclosure is important for developing and maintaining 

online relationships. In the perspective of social presentation theory, self-disclosure is also an essential element 

for relationship building and maintaining. 

Another direction of research shown that success of social networking sites also implicates the self-disclosure. 

The motivation of using social networking sites is to maintain social relationships (Y.-C. Wang et al., 2016), as 

social relationships enhance the self-disclosures, as you become more comfortable as you socialize.Kwak et al. 

(2014) argued that individuals using social networking sites for developing the social relationships such as self-

disclosure.Alternatively, self-disclosure is achieved with the interactions between individuals as intentionally or 

unintentionally people tend to divulge information about themselves online (Bazarova & Choi, 2014).The self-

disclosure process using social network sites plays an important role (Kwak et al., 2014) because exposing 

personal information with others on social networks is primarily based on the fact that the interactions we have 

with other people based on information sharing. Actually, SNS addiction is a behavior which enhances the self-

disclosure and for the most part, it’s unintentional due to addiction. 

 

B.  SNS Addiction and Self-Disclosure 

In the starting of 2000s decade, World Wide Web (www) attracted several users by implementing more interactive 

tools in which reader participated in the content creation and modification. These websites were known as social 

websites or website where you could update and edit content based on your experience or personal liking and 

disliking. In the recent years, use of social networking sites increased momentum all over the world (Kuss & 

Griffiths, 2011). In the same way, users of social networks gradually increased in Pakistan as well especially the 

younger generations. According to earlier research younger generations become habitual online and learn new 

technologies faster than old citizens that have also been coined as being digital dinosaurs (Prensky, 2001).Social 

networking sites such as Facebook, weblogs, twitter, Instagram, Myspace have become prevalent phenomena and 
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influence significant impact in people’s daily lives.Social networking sites are mostly based on web 2.0. It is an 

open platform for communication where individuals, interact, and exchange information or content (Kaplan & 

Haenlein, 2010).However, to attract the users, social networking sites also provide some additional tools such as 

gaming and different applications, this attraction of social network sites has an increasingly negative aspect that 

being SNS addiction. Recently scholars focused on SNSA (social network sites addictions) concepts (Choi & 

Lim, 2016).Specifically, SNS addiction refers to consuming most of the time on social network sites (Can & Kaya, 

2016). 

A table-1 Illustrative literature review of research concerning effects of social networking sites on self-

disclosure behavior. 

 
Study  Method  Purpose Context 

Li-Barber (2012) Survey The purpose of this research was to explore the motivations for creating 

and maintaining Facebook and identify self-disclosure on Facebook. 

127 undergraduate 

students 

 

Collins and Miller 

(1994) 

Meta-analytic 

procedures 

Using meta-analysis method, this work seeks to clarify and review the 

literature by evaluating the evidence for 3 distinct disclosure-liking 

effects. 

Meta-Analysis 

Approach 

Byrd, McGill, 
Gkalitsiou, and 

Cappellini (2017) 

Survey The intention of this study was to investigate the effects of self-disclosure 
on observers’ opinions of the person who stutters. 

173 Participants 

Kwak et al. (2014) Survey This study inspected how SNS flow as an intrinsic stimulus have an 
impact on the self-disclosure on SNS and the post hoc interactive 

relations changes after using SNS. 

263 users of SNS 
from Korea  

Chen and Marcus 
(2012) 

Survey This study investigated how university students use Facebook and 
examined the roles of personality and culture information in online SNS-

based environments for self-disclosure. 

463 college 
students 

Choi and Lim 

(2016) 

Survey The purpose of this study was to examine the effects of social network 

and information technology overload on psychological well-being, and 
the mediating role of social network service (SNS) addiction. 

419 college 

students and 
employees 

Huang (2016) Survey This study considered the useful effects of individual's self-disclosure 

on the social network sites (SNS). Additionally, this study inspects 
whether self-disclosure enhances social support and online social well-

being. 

333 Facebook 

users 

Liu, Min, Zhai, and 

Smyth (2016) 

Survey This study explores the impact of social uses and costs on self-disclosure 

in the perspective of micro-blogging in China. Furthermore, the study 
confirmed that relationship building, pleasure, and confidence in service 

providers are positively related to self-disclosure. 

441 micro-

blogging users of 
China 

K.-Y. Lin and Lu 
(2011) 

Survey The outcomes of this study show that enjoyment is the most powerful 
element in people’s continued use of SNS and self-disclosure. 

402 Respondents 

Khan (2012) Survey The findings of this study show that some students use SNS for 

enjoyment and others are using SNS for knowledge, education and 

developing online friendships. 

168 students 

 

Furthermore, according to the literature of SNS addiction, the motivation behind the SNS addiction is entrainment, 

inter-relationship which increases the level of self-disclosure (Kwak et al., 2014).Additionally, due to their 

egocentric development, SNS addiction enables younger generations to express themselves positively that may 

raise their spirits (Kuss & Griffiths, 2011), the combination of psychological and social factors increases the 

excessive behavior, which is also same for SNS addiction. The framework of Signaling theory is used to 

understand how individuals express self-information on their SNS profiles.Hew (2011) also verified that young 

generation’s especially students spend 10 to 60 minutes on average every day on social networking sites and are 

involved in related activities to self-disclosures. In addition, past studies have also suggested that individuals 

express more information online as compared to offline communication (Christofides, Muise, & Desmarais, 

2009). SNS addiction develops interpersonal relationships (Huang, 2016), interpersonal relationship enhances 

online self-disclosure behavior. Therefore, building on the argument above, we hypothesize that; 

 

H1: Social networking site (SNS) addiction has a positive effect on self-disclosure. 

 

C.  The moderating effect Psychological Well-Being (PWB) 

Psychological traits have a significant role in SNS usage. Psychological well-being associated with gladness and 

positive effect, and is often shown as a reflection of overall life satisfaction.It is defined as a state of gladness 

(Ryff, 1989), consists of positive relations with others, self-disclosure, and personal growth. Psychological well-

being concentrates on better relationships with everyone, the purpose of life (Choi & Lim, 2016), this can be 

outlined as the representation of a state in which individual values himself. Psychological well-being is considered 

as an important factor in developing a positive outlook on life (Diener, Oishi, & Lucas, 2009).A lot of research 

has verified an effective association between social networking sites addiction and psychological well-being.In 
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the review of Psychological well-being literature, Diener et al. (2009) explained that individual thoughts, 

emotions, and behavior affected the psychological well-being. 

Furthermore, social network sites usage is common as a leisure activity among the young generation, scholars 

have been interested in findings and its consequences for psychological well-being and self-disclosures (Kraut et 

al., 2002). As psychological well-being increases the number of friends, users on SNS. It is repeatedly shown that 

self-disclosure on social network sites is associated with psychological well-being.According, to research on 

psychological well-being that it also reduces the burden that is created by excessive use of SNS (Choi & Lim, 

2016). Based on the literature support we posit our hypothesis that; 

 

H2: Psychological well-being positively moderates the relationship between social network sites addiction and 

self-disclosure. 

 

D.  The moderating effect Psychological Dependence (PD) 

Pakistan is a developing country in terms of economy and technology. Like other countries of the world usage of 

social network sites are also very popular in Pakistan.Individuals engage in different social activates on social 

networking sites. Users of social networks almost always want to be connected online with friends. The most 

popular social networking websites in all over the world are Facebook. Facebook attracts the users by introducing 

some interesting features, for example, games, online chatting, and group discussions. These features attract the 

user’s especially younger generation and young generation’s habitual or potential addicts of Facebook. Prior 

research related to the social network has also substantiated that individuals can generate personal public profiles, 

connected with real-life friends, communicate with different people and meet with those people who have similar 

interests (Kuss & Griffiths, 2011).Although some researchers also highlight some important points associated 

with this addictive behavior of users, for example, C. Wang, Lee, and Hua (2015) claimed that  harmful effect 

that they expect to experience if users are forced to do without social networks thus strengthens their unreasonable 

behavior model, leading to a serious psychological dependence on social networks.Scholars used different 

terminology for psychological dependence, such as such as media, internet dependency, media addiction and 

technology addiction. However, term psychological dependence on social networking sites is defined as the 

“problematic use of social network sites by individuals”. We also define psychological dependence on social 

networking sites as a habit developed by SNS addiction to satisfy themselves (Wright, 2006).In the context of 

social network usage, individuals might initially attempt to maximize media usefulness through the repetitive use 

of social network (LaRose, Lin, & Eastin, 2003), this shows user frequently use the social network for satisfaction. 

In the context of literature we can posit that; 

 

H3: Psychological Dependence positively moderates the relationship between social network sites addiction 

and self-disclosure. 

 

III. RESEARCH METHODOLOGY 

A.  Sample and data collection 

To test our conceptual research model developed in this study, a survey questionnaire was designed using existing 

validated scale. However, keeping in view the relationships in our study we set them accordingly to understand 

the relationships between SNS addiction and self-disclosure. Our target sample of this study were university 

students that included undergraduate, graduate/masters, and doctoral research students in Pakistani universities 

who use social media for leisure and other professional purposes. In this study, we only focused on students 

because social networking sites are very popular especially among the younger generation of Pakistan. Data 

collection was carried out via the internet through survey website .i.e. Google Docs. To encourage response we 

made a follow-up on Facebook and sent reminder emails after emailing the initial questionnaire and continuously 

followed up with potential respondents. Over a period of six weeks, we were able to receive 388 respondents. Due 

to the nature of the study, we encouraged the respondents to complete the questionnaire as a whole. 

Table 2. Sample Demographic Information 
 N Percentage  N Percentage 

      

Gender 338  Education   

Male 200 59.2% University - Undergraduate Degree 74 21.9% 
Female 138 40.8% University - Graduate Degree 207 61.2% 

 

Age (Years) 

  University - Ph.D./Doctoral Degree 

Currently not enrolled in further education 
55 

2 

16.3% 

0.6% 
21-30  214 63.3%    

31-40  114 33.7%    

41-50  10 5%    

B.  Measures 

The proposed research model of this study explored 4 variables and their relationship among each other. The 

measurement scales used in the survey were adapted from various previous studies that have been well established 
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in their respective domains. The variables for exploration were psychological dependence, SNS addiction, 

psychological well-being, and self-disclosure.The measurement items and scales of psychological dependence 

were adapted from (Charlton, 2002).The scale of SNS addiction was adapted from (Koc & Gulyagci, 2013). The 

measurement scale of psychological well-being was adapted from (Steinfield, Ellison, & Lampe, 2008).The scale 

of self-disclosure was adapted from (Wheeless & Grotz, 1977).However, some items were deleted because of 

loading issues in two different factors in the end of factor analysis. This study considered three control variables, 

i.e. gender, age, and education. At the individual level, we controlled for gender, age, and educational level, that 

may influence student behavior (Madjar & Oldham, 2006). 

 

IV.  ANALYSIS AND RESULTS 

A.  Common method bias 
As data were perceptual and collected from university students, common method bias was a potential threat to the validity of 

this dataset. Accordingly, we followed Podsakoff and Organ (1986) to conduct Harman’s one-factor test. The principal 

component factor analysis yielded five factors with Eigenvalues>1. These factors accounted for 64.54% of the variance, which 

did not exceed the benchmark of 70.00%. The largest factor merely accounted for 33% of the variance, which was below the 

threshold of 55.00%. Results showed these factors did not account for most of the variance, which indicated the common 

method bias was not an issue to be concerned about in this dataset. 

B.  Measure validation 

For data analysis, we calculated the validity and reliability. The factor loadings of each item were higher than the 

standard value of 0.70. We also calculated the Cronbach alpha, the composite reliability of constructs, and average 

variance extracted (AVE) to test convergent validity. As in Table 3, Cronbach alpha ranged from 0.74 to 0.92, 

was above the benchmark value of 0.70. The values of composite reliability ranged from 0.82 to 0.93 and were 

above the benchmark value of 0.70. These results indicated that the measurement model had satisfactory 

convergent validity. The AVE scores ranged from 0.58 to 0.79 and were above the benchmark value of 0.50. 

These results indicated that the measurement model had good convergent validity.  

 

Table 3. Results of confirmatory factor analysis. 
Items  Factor Loading  Cranach’s alpha   Composite 

reliability  

AVE 

SNS Addiction 0.76~0.829 0.844 0.89 0.62 

Psychological well-being 0.850~0.901 0.921 0.93 0.79 

Psychological dependence 0.760~0.803 0.910 0.92 0.61 
Self-Disclosure 0.711~0.801 0.822 0.87 0.58 

 

Furthermore, we tested discriminant validity by comparing shared variances among constructs. Table 3 shows, 

none of the correlations between constructs was higher than the square roots of the AVE, which meets the 

requirement of discriminant validity. Hence, we concluded that the measurement model possessed adequate 

convergent validity, discriminant validity, and reliability. 

Table 4. Means, standard deviation, and correlations. 
Variable M SD 1 2 3  4             5                6 7 

1-Gender 0.59 0.492 N/A       

2-Age 2.40 0.547 .019 N/A      

3-Education 2.96 0.636 -.077 .434 N/A     

4-Psychological Well-Being 4.7 1.63 -.175 -.014 .077 (0.88)    

5-Psychological Dependence 4.8 1.50 -.201 -.018 .095 .776 (0.80)   

6-SNS Addiction 5.24 1.291 -.370 .087 .061 .350 .350 (0.79)  

7-Sel-Disclosure 5.25 1.14 -.237 .112 .080 .328 .338 .638 (0.76) 

Note: N = 338, N/A = not applicable; Mean are assessed based on average factor scores; standard deviation (SD) 

and correlations are from the second-order CFA output. The diagonal elements are the square root of the AVE. 

C. Testing of Hypotheses 

We used hierarchical regression analysis to test our hypotheses (Kutner, Neter, Nachtsheim, & Wasserman, 

2004).We analyzed 4 models separately see table 5 and table 6.In table 5 we test the moderating effect of 

psychological well-being. The model 1 includes all control variables.The explained variance of Model 1 was 

significant (R2 = 0.072; F change = 8.65, p < 0.001). The model 2 includes control variable and independent 

variable social network sites addiction with all. The explained variance of Model 2 was also significant (R2 = 

0.41;F change = 192.63, p < 0.001).The model 3 contains all control variables, independent variable and 

moderator variable psychological well-being with (R2 = 0.423; F change = 7.58, p < 0.001) was also significant. 

The model 4 contains all control variables, independent variable and moderator variable psychological well-being 

and the interaction term (Social network sites addiction*Psychological well-being with (R2 = 0.447; F change = 

13.44, p < 0.001) was also significant. Table 5 shows the results of regression analysis. For the impact of SNS 

addiction on self-disclosure, we proposed H1, that SNS addiction positively affects the self-disclosure with 

(β=0.644, p<0.001), which supports our hypotheses 1.It is also shown in the results that psychological well-being 
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also positively moderates the relationship between SNS addiction and self-disclosure with (β=0.114, p<0.001), 

that also supports our hypotheses 2.  

Table 5. Results of Hierarchical Regression Analysis  

Moderating Effect of Psychological well-being  
     

Variable Model 1 Model 2  Model 3 Model 4 

Gender -0.238 -0.003 0.002 0.022 

Age 0.123 0.061 0.071 0.079 
Education 0.008 0.014 0.003 0.005 

Main Effects     

Social Network Site Addiction  0.631 0.589 0.644 

Moderator     

Psychological Well-Being   0.123 0.114 

Interactions     
Social Network*Psychological well-being    0.159 

R 2 0.072 0.412 0.425 0.447 

Adjusted R 2 0.064 0.405 0.416 0.437 
 F Change 8.6 192.3 7.58 13.44 

 

In table 6 we test the moderating effect of psychological dependence. The model 1 includes all control variables. 

The explained variance of Model 1 was significant (R2 = 0.072; F change = 8.65, p < 0.001). The model 2 includes 

control variable and independent variable social network sites addiction with all. The explained variance of Model 

2 was also significant (R2 = 0.412; F change = 192.310, p < 0.001).The model 3 contains all control variables, 

independent variable and moderator variable psychological well-being with (R2 = 0.428; F change = 9.11, p < 

0.001) was also significant. The model 4 contains all control variables, independent variable and moderator 

variable psychological dependence and interaction term (Social network sites addiction*Psychological 

dependence with (R2 = 0.447; F change = 11.363, p < 0.001) was also significant. Table 6 shows the results of 

regression analysis. For the impact of SNS addiction on self-disclosure, we proposed H1, that SNS addiction 

positively affects the self-disclosure with (β=0.635, p<0.001), which supports our hypotheses 1. It is also shown 

in the results that psychological dependence also positively moderates the relationship between SNS addiction 

and self-disclosure with (β=0.129, p<0.001), that also supports our hypotheses 3. 

Table 6. Results of Hierarchical Regression Analysis  

Moderating Effect of Psychological Dependence 
     

Variable Model 1 Model 2  Model 3 Model 4 

Gender -0.238 -0.003 0.006 0.028 

Age 0.123 0.061 0.074 0.085 
Education 0.008 0.014 -0.001 0.001 

Main Effects     

Social Network Site Addiction  0.631 0.587 0.635 

Moderator     

Psychological Dependence   0.135 0.143 

Interactions     
Social Network *Psychological Dependence    0.147 

R 2 0.072 0.412 0.428 0.447 

Adjusted R 2 0.064 0.405 0.419 0.436 
 F Change 8.651 192.310 9.11 11.36 

In order to further understand the moderating effects, we followed the graphical procedure suggested by(Aiken, 

West, and Reno (1991)) to draw the graphs.It is illustrated in Figure 1A and 1B that the sloped regression line for 

the relationship between. 

Fig-1A Moderating Effect of Psychological Well-being 
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2. Psychological Dependence 

Fig-1B Moderating Effect of Psychological Dependence 

 
 

V. DISCUSSION & CONCLUSION 

The purpose of this research was to investigate the moderating effect of psychological well-being, the 

psychological dependence between SNS addiction and self-disclosure. This study empirically investigated the 

relationship that is posed by SNS addiction towards increasing online self-disclosure. The moderating effects of 

psychological well-being and psychological dependence were hypothesized and tested. All relationships that were 

hypothesized were supported. The results prove that psychological well-being and psychological dependence 

moderates the effect of SNS on self-disclosure. The findings give an insight into the moderating effect of two key 

constructs that are evident in research in social networks. Both Psychological well-being and psychological 

dependence resonate from the usage of social networking websites. As online socializing may not be face-to-face 

communication but it does give every individual a sense of belonging and being heard. Being heard creates the 

dependence factor that will lead towards psychological well-being, however excessive dependence may be a 

triggering factor and may lead towards addiction. An attempt was made to highlight a crucial factor that in the 

days before SNS and internet socializing existed in face-to-face communication whereas in these recent times 

socializing almost certainly involves becoming a regular user of SNS. This behavior can result in unintentional 

and intentional disclosure without understanding the consequences. It is also unfortunate that due the lack of 

resources in the developing countries, and high level of uncertainty not many governments have focused on the 

legislature that can properly address the question of SNS addiction as well as online self-disclosure. 

Self-disclosure is an evil that only comes back to haunt those that involve themselves in it. As there have been 

many incidents where many youngsters have gone into deep depression and also gone to the extreme of killing 

themselves as a result of having disclosed themselves online by means of .i.e. information or naked pictures and 

many more factors. These behaviors in developing countries where family values are high have not adjusted 

properly to the advent of social networking sites, for that matter even information technology or mobile 

communications.  

Only recently has the Pakistani government started to discuss and implement legislature to control these avenues 

of the digital age. In perspective of values, we must consider that Pakistan is a Muslim country and males and 

females alike have to adhere to a certain level of norms in society. Having said that, the addictive nature of SNS 

creates a problematic situation as addiction is uncontrollable as if it was controllable it would not be coined as 

being an addiction. Therefore, this study focused on psychological factors that push individuals to act in a certain 

way whereas they would not in otherwise. Even though our findings shed light on the link between social 

networking addiction and online self-disclosure behavior, it would still take many years to pinpoint how these 

behaviors can be changed. However, having said that we must also account for another factor that is the 

responsibility of the social networking site platform, as they are the service providers and they need to be held 

accountable. As the competition between SNS providers has amounted to all embedding psychological factors 

that have proven to be addictive in nature .i.e. an example of gaming comes to mind. As the developed world has 

already accounted for SNS addiction is a real psychological disorder DVM, and have been continuously trying to 

find measures that can help lower the level of usage. The latest tweet storms by President Trump have not helped 

either as this has given twitter much attention that has resulted in Twitter user bases increasing at an alarming rate. 

In concluding, this research attempted to highlight a key issue in the degrading factors of social networking usage 
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and the harm it is bringing to the values of many countries that have previously adhered to a different set of 

norms.The governments of these developing nations need to have departments that look into legislature for 

properly policing social networking sites as otherwise a very big vacuum for law exists in which many criminals 

can take advantage of teenage boys and girls as they would not understand the behaviors that they are portraying 

to be acceptable or not, and also the consequences that are attached with behaving in such a way. 

 

VI. THEORETICAL CONTRIBUTIONS 

Our research makes an important theoretical contribution to existing research on social networking sites, SNS 

addiction towards self-disclosure in several ways. Our study verified that there is a strong relationship between 

SNS addiction and self-disclosure, and provides a further understanding of how SNS addiction affects online self-

disclosure. Being a first of its kind in the developing countries, as the dark side of social networking sites is a 

reality of the day.Furthering, in the relative understanding of how social networking sites creates a platform for 

the younger generation to involve in self-disclosure behavior. Another contribute is that the sample is of university 

students that predominantly are more involved in online socializing. This is also among very few studies that have 

explored the moderating effects of psychological factors on self-disclosure behavior online in the developing 

countries context. 

VII. FUTURE RESEARCH 

Online behavior can also be attributed to the fact that it can be changed or influenced using various factors and 

interventions. One approach for future studies could be to conduct a longitudinal study in which we assess the 

relative degree of self-disclosure in an experimental setting, without informing them. This would yield which type 

of individuals are prone to self-disclosure in an online setting. This argument gives rise to the fact that we can 

further study the impact or difference due to personality type of individuals, as a certain type of personalities 

discloses more than certain other types. Finally, within the context of developing countries, we can assess the 

various policies being implemented in the developing world. As with digital media that advances every day, the 

developed countries are having trouble keeping up with the pace in order to properly legislature. We can thus 

imagine in the developing or the third world countries. We need to properly link the dark side of social media or 

rather social networking sites and properly educate the masses, as many would be oblivious to the fact that what 

they are disclosing online could come back to haunt them in future. Certain recruiters nowadays ask for access to 

social networking profile to check the activities of the individual they are about to recruit and certain airports have 

also started the practice of checking the online social media profiles to further the checking of individuals at the 

immigration desk. 
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