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I. INTRODUCTION 

Entrepreneurship is having direct ling with development of business which comes from an idea and turning it into 

a profitable one. But when we define Entrepreneurship is the journey of seeking of opportunity and taking risk, 

investing money or money worth to create values for community. According Gottlieb entrepreneur is someone 

who take any idea create idea whether it is a product or service and having the skills, and encourage to take steps 

which  it  turn  concepts into reality and not only  bring it to market but make it a useful product or service that 

Abstract: Now a days entrepreneurship has been recognised globally as important one to boost the economy 

of the country as well as to minimise the un employment by which create wellbeing of the public. As this 

reasons each and every county has framed many strategies to develop and motivate the entrepreneurship, In 

developing country point of view it is important to minimise unnecessary social issues like poverty, un 

employment among youth, that’s why developing country has been focusing an entrepreneurs skills 

development, even though government made many efforts on it , it is important to know at what extend youths 

are having positive attitudes towards entrepreneurship and the support that entrepreneurs receive for example 

family and friends ..etc when setting up a new enterprise. Attitudes toward entrepreneurship may be affected 

by the  size and level of business and entrepreneurship skills and experience availability in a country, 

government rules and regulation and its administrative policy for entry and growth, and bank insolvency 

regulations, as they considered as a  perceived barriers and risks prevalence to business start-ups. And also 

Entrepreneurship in developing countries is also the least studied, focused one. Previous studies and 

researcher concentrated only on describing the qualities of entrepreneurship rather than providing a proper 

framework, and also there is not enough research being carried out in  Current issues facing Zambian 

entrepreneurs include low level of technology, lack of innovation through research and development, low 

working capital, and of highly domestic orientations. This factors will impact the efficiency of the 

entrepreneurs. This adverse scenario is increasingly apparent among Zambian entrepreneurs as the growth 

of entrepreneurial activity has not been considered with the pace of the overall development of the nation. 

Hence, this study seeks to identify factors leading to success and failure so that Zambian entrepreneurs can 

prevent failure by correcting problems, and identify the proper solution to rectify it. to undertake this research 

work  further research and supportive work is needed, as this reasons  the researcher used descriptive as well 

as analytical research design using simple random sampling method to choose the sample from 150 bachelors 

of Commerce and Business studies graduate students from selected Universities in Zambia Like Dmi ST 

Eugene University Chibombo, City University, UNZA Lusaka (each University 50 samples),    for The data 

collection both primary and secondary source have been used . research questions being formulated to 

generate expected answers. personal interview and observation have been adopted to collect primary data, 

for Secondary data source researcher   collected from the  periodical, articles and journals as well as 

published research works, records. for data analysis and interpretations IBM -SPSS Software used for this 

study through using with Tables, charts and percentage method, weighted averages, factor analysis, 

correlation, regression analysis, hypothesis  chi-square statistics. The findings, recommendation and 

conclusion will be useful for the government for making suitable strategies to strengthen the entrepreneurship 

as well as  to revise their planning to promote the youth entrepreneurship development in Zambia. 

Key words:  Attitudes & Perception, Social Setup, Government scheme, Availability of Credit, Income and 

Earnings 
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people really need it. Entrepreneurship has become familiar which support topolicy makers, economist, academics 

and even university students to consider to socio economic development . and  in college and university are also 

conducted many Seminars, conferences and workshop to enhance the entrepreneurship skill among students to 

promote social and individual well being. Today entrepreneurship is considered as one of the best economic 

development strategies to develop country’s economic growth prosperity so that eliminate poverty and retain the 

county competitiveness in facing the increasing trends of globalization, more specifically entrepreneurship is 

amajor key factor driving many nations economic growth, innovation and competitiveness, at the same time most 

research studies have proved that there is a positive relationship between entrepreneurship and economic growth 

in terms of employment creations, industry development especially small , medium scale business and 

technological change. Now a days Courses in entrepreneurship are also becoming a familiar at college and 

university levels, although there are no specific traits of an entrepreneur but there are certain characteristics that 

most successful entrepreneur needed to possess. They are ability to plan, communication skills, marketing 

skill…etc. 

Finally successful entrepreneurs are those who learn new things from their failures and who always discover new 

ways to solves the problems and tried to rectify their weakness and make sure at any cost wont affect their 

weakness to the goal, profitability of the business. 

 

II. OBJECTIVES OF THE STUDY 
1. To analysis the students awareness and interest towards entrepreneurship 

2. To asses the attitudes of the students towards entrepreneurship  

3. To analysis the students perception entrepreneurship 

4. To identify the factors  impact students entrepreneurship desire 

5. To examine the students behavioural aspects attitudes towards entrepreneurship 

 

III. REVIEW OF LITERATURE 

Many research revealed that entrepreneurs are not naturally born but made through their environment and 

experiences as they learning  and learning, being affectd by guardian, mentors, tutors, instructors role model 

during their development process( Texeira and Davy -2008). The basic believes and idea about entrepreneurship 

among students are the result of their immediate social and cultural environment, consequently, the belief and 

attitudes ,  conducts of youth and young graduate are affected by various individual and ecological facctors which 

imply that the decision and desirability of becoming an entrepreneur or employee is a reflection of environmental 

and economic forces( Alian, benot and Clerc Narcissi -2006) 

Education about entrepreneurship has the idea of empowering the student with energy  of increasing students” 

interest in becoming entrepreneurs at some stage after completing their university degree(Friendrich and Visser -

2005). Thinking and awareness  of the youth towards entrepreneurship might be differ among countries( Green & 

Pryde -1990) 

In Canada almost all the youth would like to start their own business in future after learning and earning enough 

, but only half  of the students think they will do it later with oscillation mind due to they feel the top mostobstacles  

being fear of lack of financial support, Lack of confident with the entrepreneurial role and lack of knowledge 

about the first step to take(Green and Pryde 1990). 

  

IV.  RESEARCH METHODOLOGY 

The research design for this study is a descriptive, analytical type of research in nature. The data has been collected 

with the help of questionnaire based survey. The sample size for the study is 150. Purposeful sampling method 

used for this study , the reasons is behind to understand what extend the Management and Commerce students are 

having positive attitudes towards Entrepreneurship, The sample has been taken selected Universities in Zambia 

Like Dmi ST Eugene University Chibombo, City University, UNZA Lusaka (each University 50 samples) on the 

randomly and. The primary data was collected with the help of questionnaire and personal interview method. The 

sources of secondary data concerning to this study, collected from the various articles, journal and records, annual 

reports, magazines from websites with subscription  and Research net work circle. 

 

TOOLS AND TECHNIQUES OF DATA ANALYSIS:  
The statistical analysis carried out in the study by using MS-Excel and SPSS (Statistical Package for Social 

Science version-10) Software. The statistical technique like Chi-square, ANOVA, has been used for the analysis. 

Analysed& interpreted data have been presented in the form of tables, charts and figures using simple percentage.  

 

QUESTIONNAIRE RELIABILITY TEST:  
The researcher has used Cronbach’s Alpha reliability test to evaluate to what extend used questionnaire be reliable 

for the survey of this study. The analysis was done through using SPSS.  
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Table: 1 

CRONBACH'S ALPHA RELIABILITY STATISTICS 

Cronbach's Alpha N of Items 

.788 9 

(Data Compiled by using SPSS) 

As statistics tells more the Alpha value near to 1 more will be the reliability.  

The above table-2 reveals that the Cronbach’s Alpha value = .788. Therefore based on the Alpha value it can be 

decided that the framed questionnaires are more reliable with each other and the questionnaire survey can be 

conducted by using the questionnaire. 

 

DATA ANALYSIS & INTERPRETATION:  

HYPOTHESIS: 1  
H0: There is no significance difference between Gender  wise Attitudes and their awareness in  

        Entrepreneurship          

H1: There is no significance difference between Gender  wise Attitudes and their awareness in  

        Entrepreneurship 

H0: There is no significance difference between respondents efforts to Entrepreneurship 

       and their Family setup.   

H1: There is no significance difference between respondents efforts to Entrepreneurship 

       and their income setup.   

H0: There is no significance difference between respondents efforts to Entrepreneurship 

       and their social setup.   

 

V. SCOPE OF THE STUDY: 

 The current investigation focuses on What extent  Management studies and Commerce students have attitudes, 

awarenessin an Entrepreneurship Particularly Lusaka, Zambia  Future research work also needed  to extend this 

to other disciplines and identify  ways of enhancing education provision to meet the diverse needs of learners of 

mixed knowledge on how to make their own businessidea with technological capabilities and from multiple 

cultures as applied to other comparative countries. 

 

VI. LIMITATION OF THIS STUDY 

This study is focusing only on students attitudes, belief, thought and knowledge in an Entrepreneurship so each 

individual their belief may be correct or in correct , true or not true , what is needed is only for the belief to exist, 

similarly beliefs are descriptive thoughts that an individual hold about something , so their knowledge on this 

study is not 100 percentage accurate,in case when students were irregular to class and their family, social setup 

also might impact time to time , so that they could not have positive attitudes towards entrepreneurship and what 

they said was only their views so the researcher cannot make sure whether they are genuine or not. 

 

VII. DATA ANALYSIS AND INTERPRETATIONS 

Table 2: Demographic Profile of the Respondents 

 

S.No. Particulars Category Frequency Percentage 
     

1 Gender Male 70 47 

     

 

 Female 80 53  

2 Age Group Less than 18 years 20 13 

     

  >18 <23 years 115 77 
     

  > 23 <25 Years 15 10 
     

3 Parent’s Monthly Income < 5000 per month 70 47 

     

  5001-10000 per month 50 33 

     

  Above K. 10000 per month 30 20 

     

4 Parent’s Education Graduated 22 15 
     

  Post Graduate 8 5 
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Above 

 - - 

  Up to School 120 80 

     

5 Parent’s Occupation Government 25 17 
     

  Private employed 76 51 

  Self employed 49 32 

 

Table 2 shows that majority (53%) of the respondents belong to the  female , age wise respondents fall in 

18-23 years in which most of them are females i.e. 51%. When we talk about the family income 47% 

respondents replied that their family monthly income was less thanZMK5000 in which it is surprising that 

their qualification was up to School level only. The purpose behind for asking this question was to obtain 

the information about the effect of family income and their occupation on attitude towards starting their 

own business. To check the influencing level of parent’s towards entrepreneurship , their education status 

take into consideration for framing questions in which most of the respondents parents education status 

comes school level only and also most of them private employed.  

Table: 3 Attitudes and Awareness of  Students  Entrepreneurship. 

Sno Detail 

 
Response yes 

 

Response no 

Total  
Male 

 

Female Male Female 

Count % Count % Count % Count % 

1 

Entrepreneurs are almost 

always inventors  
 

50 71 70 88 20 29 10 
13 150 

2 

I run my own business to 

increase my family's status 

and 

12 17 7 9 58 83 73 

91 150 

3 

I run my own business to have 

more flexibility in my personal 

and family life  
 

12 17 7 9 58 83 73 

91 150 

4 

Entrepreneurship is an 

honourable profession  
 

50 71 40 50 20 99 40 
50 150 

5 

I Prefer to work for a large 

company, for better career 

prospects  
 

58 83 73 91 12 0 7 

9 150 

6 
This course prepares me to 

make good career choices 
65 93 67 83 5 7 13 

16 

150 

7 
I am happy to learn 
Entrepreneurial skills 

12 17 7 9 58 83 73 
91 

150 

8 
I know that Entrepreneurial 

job is not easy 
58 83 73 91 12 17 7 

9 

150 

9 

I would like to make a 
significant contribution to the 

community by developing a 

successful business  
 

67 96 78 98 3 25 2 

2 

150 

 

Table: 4 CHI-SQUARE TESTS 
Male and female Respondents Attitudes and 
Awareness of   Entrepreneurship 

Value Df 
Asymp. Sig-(2-

sided) 

Pearson Chi-Square 

Likelihood Ratio 

Linear by Linear Association 
N of Valid Classes 

42.33 

                           48.074   

                    26.063   
250 

 

9 

9 

1 

.602  

.501  

.000  
 

 

a. 10 cells (62.5%) have expected count less than 5. The minimum expected count is .09.  

                                             (Data Compiled by using SPSS) 

 

From the table 3 showed the classification based on respondents category like Male, female in which 71 % male 

, 88 % female respondents agreed that Entrepreneurs are almost always inventors and 83 % male, 73 % female 

respondents agreed that Entrepreneurial job is not easy task because of lack of financial support which leads 83 
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% male, 91 % female to choose top large scale company or MNC at the same time 93 % male, 83 % female 

respondents agreed that their courses prepared them for good career choices. 

So From the table 4 it can be identify that, the Pearson chi-square value is 42.33 and p-value is more than .05, (p 

= 0.602). So we can accept the null hypothesis, and say that, there is no significance difference between the male 

and female respondents Attitudes and Awareness of  Entrepreneurship. 

 

Table 5: ANOVA 

 
Sum of 

Squares  
df  

Mean 

Square  
F  Sig  

Lack of confidence 

 

Between Groups  1.456  3  .573  1.065  .061 

Within Groups  111.258  189  .463   

Total  112.714 192    

Lack of Family support Between Groups  28.467  3  8.522  7.509  .004 

Within Groups  113.433  189  1.534    

Total  141.467  192    

Lack of skill Between Groups  11.834  3  8.611  .733  .075  

Within Groups  121.325  189  .755    

Total  132.359  219     

Lack of Financial income 
 

Between Groups  12.495  3  1.465  7.001  .003 

Within Groups  137.314  189  .882    

Total  149.709  192    

Lack of Business experience, Fear of failure 
Between Groups 38.044  3  10.561  

10.90

4  
.055 

 Within Groups  111.133  189 .843    

 Total  149.177  192    

The Anova table 5 result shows that there is no significance between student skill .075& experience0.055 , 

confidence level .061 because their calculated values greater than table value and entrepreneurship, at the same 

time there is strong significance relation between financial0.003 , family support.004 and entrepreneurship which 

means their calculated values less than table value and also students’ needs proper financial support to make them 

entrepreneur. 
Table 6: Regression Model Summary 

Model R R-Square Adjusted R-Square Std. Error of the Estimate Durbin-

Watson 

1 0.818(a) 0.670 0.663 0.41612 1.892 

Note:Predictors: (Constant),  Financial support, income , family support Impact, Entrepreneurship awareness , preference.….etc. 
a) Dependent Variable: Student Entrepreneurship awareness, preference. 

b) R2 refers to the coefficient of determination that measures the proportion of the variance in the dependent variable that is 

explained by the independent variable. 

 

c) Significant positive correlation reveals that the higher level of Financial support, income , family support 

Impact lead to higher Entrepreneurship awareness, preference. 

Thus, the correlation and regression analysis support the H1 to H 5 
(Table 6):: Regression Analysis: Entrepreneurship awareness, preference Coefficients 

Variable  Unstandardized 

Coefficients  

Standardized 

Coefficients 

t-Value Significance Level 

Beta Std. Error Beta 

Awareness Level 0.526 0.188 - 2.804 0.006 

Financial Impact 0.393 0.027 0.693 14.351 0.003 

Family support 0.266 0.053 0.310 4.980 0.001 

Business experience 0.161 0.042 0.238 3.853 0.053 

Confidence and skills 0.426 0.185 - 2.604 0.056 

Note: 

1. Beta Coefficient is the standardized regression coefficient which allows comparison of the relatives on the dependent variable of 

each independent variable. 
2. t-statistics help to determine the relative importance of each variable in the model. 

 

The above table 6 shows that students financial background, income , family support are major predicting factors 

which might impact students entrepreneurship preference , attitudes 

Factor Analysis: 

The data fed for factor analysis consisted of the data obtained from a sample of 150 on different variables. These 

component factor data were further treated with varimax rotation (Promax, Equamax rotation have also yielded 

the same set of factors. This technique is used for its ability to define the cluster more sharply. For interpretation 

of factors. Factor loadings greater than 0.50 were considered. The factors thus obtained were interpreted 

depending on the variables classified under the factors. 
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Kaiser or Eigenvalue calculation is one of the most popular methods used for explaining, determining the number 

of factors to be extracted. This method also explained that Eigenvalues greater than one be retained. And then  

The Scree-test is also needed to perform for determining the number of factors which might impact dependent 

variable to independent variable, The Scree-test explained that factoring process needs to be stopped at a point 

where the eigenvalues begins to level-off forming a straight line with an almost horizontal slope. here factor 

analysis is identified the most important factor are availability of financial, income support, family and friends, 

social setup  to students to become entrepreneurs. 

 

 

 
Figure 1: EIGEN VALUE (SCREE PLOT) 

 

VIII. FINDINGS OF THIS STUDY 

The result indicated that the overall attitude of Management studies and Commerce students is 83 % positive 

attitude towards entrepreneurship , students with strong positive attitude shows that students are willing going 

into entrepreneurial activities is feasible and hence desirable but some findings shows that particularly financial 

support 0.003, income, family social set up 0.001 are also major factor impacts students entrepreneurial activities. 

A more favourable attitude would increase the willingness of students to become entrepreneurs, if students 

understand that entrepreneurship and its education will help them in achieving their goals, they tend to develop 

positive attitude towards it. 

 

IX. CONCLUSION 

The study identified the students attitudes and awareness about entrepreneurship in Zambia the selected university 

revealed that the students are having strong favourable attitudes towards entrepreneurship, this means exposure 

entrepreneurship activities in which family support, income are major  factors that influence the development of 

favourable attitude, therefore Zambian universities should strive to include sound and qualitative entrepreneurship 

Curriculum and its related activities to their students. This would lead to development of favourable attitudes, and 

when students are having favourable attitude towards entrepreneurship, they tend to develop and sustain intention 

to start business. Finally the intention may lead to actual venturing into business activities. 

 

 

(Table 7): Total Variance Explained by the Six Factors Whose Eigen value > 1 

Compo-
nent 

Initial Eigen values 
Extraction Sums of 
Squared Loadings 

Rotation Sums of Squared 
Loadings 

Total 
% of 

Variance 

Cumula tive 

% 
Total 

% of 

Variance 

Cumula 

tive % 
Total % of Variance Cumulative % 

1 3.543 15.406 15.406 3.543 15.406 15.406 2.106 9.157 9.157 

2 2.173 9.448 24.854 2.173 9.448 24.854 2.026 8.807 17.963 

3 1.709 7.431 32.285 1.709 7.431 32.285 1.765 7.676 25.639 

4 1.524 6.625 38.910 1.524 6.625 38.910 1.712 7.444 33.083 

5 1.455 6.327 45.238 1.455 6.327 45.238 1.654 7.190 40.273 

6 1.359 5.911 51.149 1.359 5.911 51.149 1.618 7..035 47.308 
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