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I. INTRODUCTION 

Sir Francis Bacon, the great English philosopher, once said that “Knowledge is power” and it takes almost three 

and a half century for us to faintly realize the same when Peter F. Drucker says that “Today knowledge has 

power, it controls access to opportunity and advancement”.  

A close look at the topic gives us a closely knit and interrelated picture of three elements, i.e. Indian higher 

education institutions, Knowledge Management and present Business scenario having KM as one of the 

common essentials.  

 

 

 

 

 

 

It is not certain that knowledge building, knowledge creation, knowledge sharing and knowledge management 

are the buzzwords for this century, but what is sure of is that they are going to play key role in making higher 

education institutions capable of facing the challenges of new and dynamic business environment. 

 

II. RESEARCH OBJECTIVES 

The present study was conducted to primarily understand the various factors that affect the knowledge 

management process in Indian higher education institutions. An attempt was made to study some of the KM 

models proposed by previous researches and also to provide suggestions based on the gaps identified in the 

literature review. 

 

III. RESEARCH METHODOLOGY 

This study is based on literature available in the field of knowledge management with special reference to higher 

education institutions. Related studies were identified and were understood to identify the knowledge 

management cycle, practices and gaps in Indian higher educational institutions. 

The study concludes with what needs to be done in order to keep the higher education institutes not just create 

the knowledge but also to disseminate and retain the knowledge thus created. 

Abstract: This era belongs to the knowledge management, where knowledge production and making it 

available to various stakeholders is going to be crucial determinant for the economic growth. The adaptation 

of knowledge is required to address the issues of higher education institutions. In today’s time the issues of 

managing higher education institutions require sustainable but flexible mechanism has to be introduced for 

proper utilization of human capital. The role of top management of higher education institutions is also quite 

critical to practice knowledge management models, so that competitive advantage can be gained by them to 

face off the challenges. Success in a competitive marketplace depends on the quality of knowledge and its 

application. Reason for choosing this topic comes out of a simple law of economics which state that supply 

should be equal and in accordance to demand and this is precisely what our higher education institutions 

are striving for in the current extremely competitive, open, dynamic and survival for the fittest kind of  global 

business arena. In this paper we’ll try to discuss various challenges and issues faced by various higher 

education institutions and how various models of knowledge management can be used to find out the 

possible solutions to address these concerns.  

Key words: Knowledge management, higher education institutions, knowledge management issues  

 

 

BUSINESS WORLD 

 
 

 

HIGHER EDUCATION 

INSTITUTIONS 

 

KNOWLEDGE 

MANAGEMENT 

http://www.iasir.net/


Sanjeev Chauhan et al., American International Journal of Research in Humanities, Arts and Social Sciences, 19(1), June -August-2017, pp. 

33-35 

AIJRHASS 17-314; © 2017, AIJRHASS All Rights Reserved                                                                                                               Page 34 

 

IV.  UNDERSTANDING THE CONCEPT OF KNOWLEDGE MANAGEMENT 

Knowledge is combined set of intuition, reasoning, experiences and insight, which is associated with customers, 

products, processes and markets etc that generate effective and efficient action. Knowledge management is an 

ongoing process to create, disseminate, apply and update knowledge to fulfill the organizational objectives. [8] 

Knowledge management has three basic dimensions including generation of new knowledge, dissemination of 

knowledge and application of that knowledge. 

 

V.  DOES INDIAN HIGHER EDUCATION INSTITUTIONS NEED AN UPGRADATION? 

It is important to understand that a learning process is needed to convert learning goals in to learning results, 

only than the higher education institution’s purpose can be served in any country. Indian higher education 

system filled with outdated textbooks, professors not updated with recent changes in their field of study and 

curriculum not updating for a long period of time, as per the study of recent reports. According to Assocham, it 

has been found that, beyond top thirty institutions professors are ignorant of major economic trends and 

developments all around the world. Faculty not up to par and there is no single independent regulator to oversee 

the universities and colleges.  

        
Figure 1: The Holistic Model of Knowledge Management 

Source: Collison, C., Parcell, G. (2003). Learning to Fly: Practical Lessons from one of the World's Leading 

Knowledge Companies 

 

 

VI.  KNOWLEDGE MANAGEMENT ISSUES IN INDIAN HIGHER EDUCATION 

INSTITUTIONS 

Knowledge Generation in Higher education institutions:  

 Lack of strategy for research 

 Lack of top management/institutional support[4], [8] 

 Lack of research culture [8] 

 Lack of credibility and quality in research  

 Lack of resources-faculty/research staff  

 Lack of industrial support 

 Lack of globalization in research endeavor [8] 

 Lack of research on MBA curriculum [8] 

Knowledge Distribution:  

 Functional silos within Higher education institutions 

 Lack of collaboration in Higher education institutions [1] 

 Lack of Higher education institutions-Industry collaboration [1] 

 Lack of industry interests in management development programs (MDP) and consultancies 

Knowledge Implementation: 

 Lack of integration of latest research in teaching curriculum [1] 
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 Lack of updated and India specific teaching material [4]. 

 

VII. POSSIBLE SOLUTIONS 

Some of the possible Solutions are as under: 

Suggestions for K-Generation in Higher education institutions through Research: For generating new 

knowledge, there are six ways namely creation, adaptation, networking, collaboration, rental/leased, acquisition 

[3]. Most of the Higher education institutions in India have opted for acquisition way i.e. buying new knowledge 

in management education from US and other western countries. Indian Higher education institutions are not 

recognized as centers of knowledge creation. For creating new knowledge, the Higher education institutions 

should take certain concrete steps as discussed here 

 Commitment and involvement of Top Management in terms of long term investment for academic up 

gradation [8]. 

 Well defined research strategy linked to API. 

 Creation of research culture [8] 

 Research involvement of students through research projects and internship 

  Improve quality and credibility of research 

 Focus on action oriented research 

 Focus on faculty and staff shortage 

 Industry support 

 Identifying global benchmarks. 

 Research on admission criterion 

 

VIII. CONCLUSION 

In the global knowledge economy, Indian higher education institutions have huge onus to create new knowledge 

and knowledge workforce. The higher education institutions have been criticized on several aspects and they are 

facing a lot of challenges on various fronts to be considered as front runner in global knowledge economy. The 

major issue is to take advantage of emerging opportunities. India needs to put a lot of focus in knowledge 

creation and knowledge dissemination to become a global superpower. 
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