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Abstract: Television is one of the oldest forms of mass medium in the world. Television also happens to be one 

of the very old mediums through which people are getting entertained. Television started its journey in India 

through SITE experiment. Television is a medium that has been a domineering medium in a country like India. 

Television was medium that held its prime for many years, but, like all mediums had a lean patch after a period 

of time as newer mediums of communication and entertainment came into being in the form of internet. Despite 

all these advancements, the role played by TV in creating awareness among the masses is undeniable as it is 

one of the mediums that penetrates the cognizance of the people even without their realisation. This research 

study aims to unravel how the audiences use television as medium to gather social information. The researchers 

have used quantitative research approaches to elicit response from the respondents. 
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I.  INTRODUCTION 

 

A.  India and Television 

During the last 50 years, television is considered as one of the greatest inventions of the scientific world that has 

contributed immensely to the development of mankind. It has brought people of different countries and regions 

closer to each other, enabling them to learn about the culture and traditions flourishing in different parts of the 

world. It is perhaps the most powerful means of mass communication for education and entertainment. The history 

of television in India started around later fifties. In 1955 a Cabinet decision was taken disallowing any foreign 

investments in print media which has since been followed religiously for nearly 45 years. Under this 

circumstances, television in India was introduced on September 15, 1959 in Delhi when UNESCO gave the Indian 

Government $20,000 and 180 Philips TV sets. The programs were broadcast twice a week for an hour a day on 

such topics as community health, citizens' duties and rights, and traffic and road sense. In 1961 the broadcasts 

were expanded to include a school educational television project. 

 

B.  Television Shows in India 
With reality TV being so popular, ordinary people are getting chance to show their talents in front of the world. 

People always want to see sometimes different on television screen. Interesting scripts and creative ideas ensured 

that reality shows had their fan following. Today there are many kinds of reality shows on Indian TV screen. there 

are shows for dancer like (Boogie Woogie, Dance India Dance, Jhalakdikhlaja) there are shows for housewives 

like (Master Chef, Dance India Dance Super Moms, Tolmolkebol),there are shows for people having interest in 

acting and film line like (Cine Star Ki Khoz, India’s best Dramebaaz, India’s Got Talent). There are also 

programme for singers like sa re ga ma pa, Singing superstar, Voice of India.  

 

C.  Effects of Television 
Over the years, the popularity of television has grown to such an extent that today, at least one Television set can 

be found in almost every home in the world. The television has become one item of a family's existence to such 

an extent that, now it cannot be brushed aside at this stage. It is a part of every home whether it is in an urban 

locality or rural. This machine called television has done a lot of service to the mankind. It educates the mass, it 

provides entertainment sitting at home, and above all it tells us all about the happening in and out of the country 

throughout the world. Amongst all the mass media today, television attracts the largest number of viewers.  
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II.  REVIEW OF LITERATURE 

A.  Contemporary Youth and Television  

 According to Ranganathan (2002) watching TV is popular among youth and not all of them watching TV for 

entertainment alone. Considerable numbers among them are on the lookout for useful and usable information. 

They seek information that will enhance their general awareness and help them in their educational pursuits. 

Saiprasad (2001), higher education students seek information on education, career guidance, career advancement 

and a host of other areas through the internet. Research has indicated that computerized learning motivates 

students to invest more time in a subject area (time on task),in particular when the student can work according to 

his own pace and time schedule. 

 

III.  OBJECTIVES OF THE STUDY 

 To examine the hours’ viewers spend on watching television during weekdays and weekends. 

 To explore what creates interest for viewers to watch a Television program. 

 To discover the time spent on watching television by viewers. 

 To determine the kind of television programs that interests the viewers. 

 

IV.  RESEARCH METHODOLOGY 
 

The methodology employed in this study is one of a quantitative nature and takes the form of survey method. 

Hence the researchers confined the research into the quantitative content analysis technique for this study.  

 

Table 4.1 Age of the viewers 
Age Group Frequency Percentage Percentage Cumulative Percentage 

18 - 21 156 62.4 62.4 62.4 

21 - 25 83 33.2 33.2 95.6 

25 -30 10 4.0 4.0 99.6 

Above - 30 1 .4 .4 100.0 

Total 250 100.0 100.0 100 

      

Table 4.2 Gender details of the respondents 

 

 

Table 4.3 Preferred timing of watching programs 
Preferred Timing Frequency Percentage Valid 

Percentage 
Cumulative Percentage 

Morn 7am-9am 23 9.2 9.2 9.2 
Even 6.30pm8.30pm 126 50.4 50.4 59.6 

Night8.30pm11.30pm 101 40.4 40.4 100.0 

Total 250 100.0 100.0  

 

 

Table 4.4 Spending time on television 

 

Gender Frequency Percentage Valid 
Percentage 

Cumulative Percentage 

Male 115 46.0 46.0 46.0 

Female 135 54.0 54.0 100.0 

Total 250 100.0 100.0  

 
 
 

Particulars 

 
Percentage of respondents 

Strongly  
agree 

Agree Neither 
agree nor 
disagree 

Disagree strongly disagree 

Really useful to know many information  38.4 48.8 8.4 2.8 1.6 

Will make me feel happy and comfortable 32.4 54.0 8.4 3.6 1.6 

Will disturb my studies a lot 13.6 22.8 34.8 22.4 6.4 

Is really waste of time 10.0 16.4 27.6 36.0 10.0 

Will make understand the social issues 25.6 41.6 18.8 12.4 1.6 

Is just a time pass 21.6 26.0 22.4 19.2 10.8 
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Table 4.5 Time duration spent for watching programs in the week days 
Duration Frequency Percentage Valid Percentage Cumulative Percentage 

1-2hours 80 32.0 32.0 32.0 

2-3hours 112 44.8 44.8 76.8 
4-5hours 31 12.4 12.4 89.2 

Above-5hours 27 10.8 10.8 100.0 

Total 250 100.0 100.0  

Table 4.6 Time duration spend for watching programs in the week end 
Duration Frequency Percentage Valid Percentage Cumulative 

Percentage 

2-3hours 74 29.6 29.6 29.6 

4-5hours 98 39.2 39.2 68.8 
5-10hours 60 24.0 24.0 92.8 

Above10hours 18 7.2 7.2 100.0 

Total 250 100.0 100.0  

       

Table 4.7 Purpose of watching TV 
Purpose Frequency Percentage Valid Percentage Cumulative Percent 

Entertainment 50 20.0 20.0 20.0 

Information 18 7.2 7.2 27.2 
Entertainment-information 148 59.2 59.2 86.4 

Education-Entertainment 28 11.2 11.2 97.6 

Others 6 2.4 2.4 100.0 

Total 250 100.0 100.0  

       

Table 4.8 Interest creation to watch TV programs 

 The anchor / actors involved in the 

program    is very prevalent 

22.8 35.6 22.4 16.4 2.8 

 The Promos/ Teaser/ Trailer of the 

television program is attractive 

19.2 40.0 22.8 15.2 2.8 

 The timing of the program is convenient 

for me 

18.4 32.8 24.0 21.2 3.6 

 The BGM / title song of the program is 

very  nice 

23.6 42.0 16.0 15.6 2.8 

 The participants of the TV show is 

known to me 

15.6 30.8 20.8 24.8 8.0 

 The Anchoring / hosting of the program 

is very good 

20.4 31.2 23.6 18.0 6.8 

 

VI.  FINDINGS 

 The majority of respondents are between (18-21) years with 62.4%. Respondents in age groups above 30 

are also very less with 0.4%. 

 Female respondents were maximum with 135 numbers among the total 250 respondents with 54.0% male 

respondents seem to be comparatively less with 115 members among 250 respondents with 46.0%. 

 Maximum of 50.4% of respondents consider (6.30 - 8.30) PM as the most preferable time for watching 

TV programs. (7 - 9) AM is considered as the least preferred timing for TV programs by 9.2% of the 

respondents. 

 Major reason of respondents spending time on TV with 48.8% of respondents agree that spending time 

on television is really useful to know many information 54.0% of respondents agrees that watching TV 

makes them feel happy and comfortable.  

 44.8% respondents spent 2-3 hours for watching TV programs during weekdays. 39.2% respondents 

spent 4-5 hours in watching TV programs during weekends.  

 59.2% of the respondents have said that the main purpose of them watching TV was entertainment and 

information. 2.4% respondents cited other purposes for watching TV. 40.8% of the respondents agreed 

to the statement that the actors in the TV program are looking good and 20.8% of the respondents strongly 

agreed to the above statement as one of the main reason for creation of interest in the TV program.  

 49.2% of the respondents agreed that they showed interest because the story/ theme of the program is 

good and 23.2% of the respondents strongly agreed to the above statement.32.8% of the respondents 

agreed that the timing of the program was convenient for them to watch TV and that creates interest to 

watch the program. 
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VII.  CONCLUSION 

Despite the advancement of new media and social media in today’s world, there is still a population that is 

watching TV. This is a very surprising factor considering the fact that TV was perceived to be diminishing medium 

especially after the development of internet. It can also be observed that viewers are spending 2-3 hours every day 

is even more of a surprising finding. Also, most viewers claimed that they watch TV for entertainment, 

information and for gaining awareness on social issues. This breaks the stereotype that TV watching is a waste of 

time.  
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