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I. Introduction 

Textiles have for long played significant roles in Africa. This importance is on one part hinged on their value in 

form of woven strips of cloth used as a form of currency and money in exchange for other goods as early as the 

11th century (Gardi 2009; 15; Johnson 1980). Also textile materials were used as gift items presented by rulers 

such as emirs, kings and sultans to honour nobles and important guests.  Textile trade relationships therefore 

existed between Europe and Africa as far back as the late 15th century which is long before even the Portuguese   

sailed around Africa on their way to India.  

Although several of the woven fabrics produced in the various weaving centres scattered all over south of the 

Sahara catered for local consumption as they were distributed over a wide dense trade network, European traders 

however specifically imported those textile goods that would suit the taste of their African customers (Kriger 

2006; 34) These textile goods comprised of linens, expensive woolens, and fine silks which were not available 

locally.  

As a result of this, a flourishing textile trade existed in what today is known as modern Nigeria even long before 

the Europeans reached the Bight of Benin.  So vibrant was the trade in textiles that by 1520, forty per cent of the 

Portuguese cargo that reached West Africa was of textiles of more than 102 categories which did not include the 

number of varieties in colour and size (Vogt; 1975, 625). 

Clothing tradition in Nigeria today is closely interwoven with the global textile market, so much so that over the 

centuries, and in so many ways, imported textiles have been adopted and adapted into Nigerian culture to the level 

of being regarded as “traditional” to the culture. 

Among such adapted textile materials are embroideries known as laces, Madra or Georges, velvet, cotton, damask, 

industrially printed cotton textiles also known as wax cotton prints or African prints, linen, wool, and silk 

Abstract: This study examined women textile seller and challenges facing them in starting business enterprise 

in Nigeria. It focused on the capacity factor that enhanced women entrepreneurs into textile business. It also 

identified the cultural and other barriers hindering women entrepreneurial success. The data required for 

this study was gathered through the instruments of questionnaire, interviews and focus group discussions. 

One hundred (100) copies of questionnaires were administered out of which ninety two (92) copies of the 

questionnaires were retrieved for analysis. Tables and percentages, frequency counts were used to analyze 

the data collected. Findings reveal a relationship between motivational patterns of women entrepreneurs and 

their performance. The challenges they face in business borders on finance, collateral and unfavourable 

government policy and harsh environment. Based on these findings and for policy implications, the study 

suggests that more women should be encouraged to start business and be equipped with managerial skills for 

effective performance. 
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materials. All these were and are up to date still traded with locally woven textile materials with women being the 

major traders in these textile materials. Lagos, a coastal city in south western Nigeria, has for many years been 

the major hub of these women textile commercial activity.  Many of these women have become big time 

entrepreneurs in textile business and have also contributed immensely to the economic growth of Nigeria. 

The role assigned to entrepreneurship for economic growth and development especially in the developed 

economies such as USA, Britain, Japan, Canada and others made most developing economies to adjust their 

developmental concept and plan and they consider new enterprise development as very vital to their economic 

problems.  Entrepreneurship has been recognized as an engine of economic growth and wheel that drives the 

vehicle of economic development (Areo, 2014). It has also been recognized for its importance in the area of job 

creation, revenue generation, poverty alleviation and wealth creation.  This concept is now identified to be the 

central element in the theory of economic development (Schumpeter, 1934 and Josiane, 1998) and it makes up 

the largest business sector in economies.  It has also been recognized as the driver of employment and poverty 

reduction. (Culkin and Smith 2000, Peacock, 2004; Wang, Walker and Redmond, 2006). 

Entrepreneurship is important for the support of small and medium enterprises (United Nations, 2006). With an 

active Small and Medium Enterprises (SMEs) sub- sector in the production process, developed and less developed 

countries are expected to depend less on large industries to ensure speedy economic growth thereby leading their 

economy towards prosperity, and posterity.  This is because economic renewal and growth is expected to be 

increasingly wheeled-driven within the vehicle of enterprise creation and the industry clusters.  Entrepreneurship 

is therefore a process that involves a willingness to rejuvenate market offerings, innovate, risks taking, trying out 

of new and uncertain products, services, markets and being more proactive than competitors towards exploring 

new business opportunities (Covin and Slevin, 1991 and Wiklund and Shepherd, 2005, Stokes and Wilson,2006).   

It attracts both men and women who are interested in profitable inter-industry relationship. To ensure adequate 

development and competitiveness in enterprises, considerable research has examined the participation of both 

male and female in venturing in business activities, particularly those reported to have personal dreams of 

entrepreneurship.  This category has rapidly joined hands together to achieve success in business and enterprise 

development (Gelin, 2005). 

Women are therefore becoming increasingly important in the socio-economic development of both developed and 

developing economies as they account for significant percent of the operators of Small and Medium Enterprises 

(SMEs) (Josiane, 1998; Kjeldsen and Nielson, 2000). Women enterprises make a substantial contribution to 

national economies through their participation in start-ups and their growth in small and medium businesses 

(United Nations, 2006).Their interests and activities in the economic growth and development especially in the 

area of SMEs have received outstanding interest of researchers.  Global Enterprises Monitor (GEM) (2005) 

confirmed that women participate in a wide range of entrepreneurial activities across the 37 GEM and their 

activities in different countries have paid off in form of many newly-established enterprises for job and wealth 

creation. OECD (2004) 

The role of enterprises as agents in the labor market for creation of employment, wealth creation, poverty 

alleviation and provision of resources has helped tremendously to increase the number of women–owned 

entrepreneurial ventures in the world.  The emergence of the private sector as the major participant/player in the 

industrial development of many countries has also improved women’s access in employment opportunities as 

against when they experienced denial in employment opportunities as wage workers because of their family 

responsibilities, lack of skills, social and cultural barriers (Josiane, 1998).  OECD (2004) 

To cope with these challenges, the development of self- employment, especially in the area of SMEs became the 

last resort for women (Thomson, 2002).  SMEs contribute more than 50% to Gross Domestic Product (GDP) of 

most nations both developed and less developed (Oyekanmi, 2004; Uchwukwu, 2004; Ojo, 2006). Its 

contributions to economic development have been predominantly in the area of job creation, poverty alleviation, 

environmental vitality, wealth creation and human capital.   Women enterprise therefore account for more than 

half of the operators of SMEs sub-sector and they operate more often in the agricultural, manufacturing, trade and 

service sectors (Kjeldsen and Nielson, 2000; Community, Women and Development (COWAD), 2004; Gelin, 

2005)..   

While women's enterprises are a central aspect of economic development and public policy concern in most 

countries, scholarly research about their entrepreneurial activities is comparatively scarce. 

Women activities in enterprises and SMEs enable them to effectively combine their productive and reproductive 

roles because of the flexibility in hours of work which permit them to care for their children and also contribute 

substantially to economic growth (Soetan, 1997). This has made women to be regarded as the central focus of the 

economic development and public policy concern (Bagby, 2005). These and many other reasons make this study 

topical and relevant.  

II. Statement of Research Problem 

In Nigeria, women who constitute more that 50% of the total population, represent a substantial labour force 

(Afonja and Aina, 1993; Soetan, 1997; Okunade, 2007).  In spite of their involvement in the commercial and 

service sectors, women continue to perform vital productive roles which have helped in the economic development 
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of the nation especially in the periods of economic recession. A number of studies suggest a positive relationship 

between women’s participation in enterprise and economic development (Hisrich and Brush, 1985; Simpson, 

1993; Buttner and Moore, 1997; Hurley, 1999; Kutanis and Bayraktaroglu, 2003).  Despite their participation in 

economic development through entrepreneurship, women lack access to and control over financial and other forms 

of resources. Literature on women’s contribution to nations’ economic growth is scarce and men streamed``. 

Cultural barriers in most developing countries militate against women accessing loans for business growth or 

start-ups.  

The risks, challenges and obstacles (Ojo, 2004) perhaps affect women entrepreneurs more than their men 

counterparts, making their chances of success to be considerably lower than men (Hisrich and Brush, 1986).  

Considering the various challenges and obstacles facing SMEs particularly in Nigeria which include; capital 

inadequacy, unavailability of the required infrastructures, shortage of manpower to mention but few, it is possible 

to conclude that women are usually discouraged from venturing into enterprise development 

 Women have borne the greatest burden of structural adjustment measures that are being implemented in Nigeria 

(Afonja and Aina, 1993; Barrett, 1995; Soetan, 2004; Usman, 2008, Areo, 2014).  In spite of this, researchers 

Yves et al (2001); Kutanis (2003); Aina (2003) have recognized the increasing influx of women into the field of 

entrepreneurship.  Buttner and Moore (1997); Minniti and Arenius(2003) have also reported the recent women’s 

organizational exodus to entrepreneurship in developing countries. Consequently, the study identified and 

addressed the following research questions:   

What are the factors that motivate women entrepreneurs in Lagos Island, Nigeria? 

What are the challenges of women starting new business such as textile selling in Lagos Island? 

Is there significant relationship between the factors that motivate women enterprise and success of women 

entrepreneurs? 

What is the relationship between culture and the challenges facing women textile entrepreneurs? 

Is there significant relationship between environmental factors and success of women enterprises? 

III. Objectives of the Study 

The main objective of this study is to determine the obstacles or challenges facing women starting a new business 

and expanding same with reference to textile seller in Lagos Island. The specific objectives include the following: 

To determine the relationship between motivation and the performance of women in SMEs sub-sector, and, to 

determine the relationship between cultural, environmental factors and women entrepreneurial success. 

IV. Methodology of Study 

The study was carried out in Lagos Island precisely in Lagos Central Local Government Council which houses 

the largest exotic textile market owned majorly by women in South Western Nigeria.  Lagos as the former Federal 

Capital of Nigeria, now the commercial capital has sea and airports where imported textile materials are brought 

in.  The market is properly known as Balogun market, the name is synonymous with high profile/exotic textile 

market.  There were over 2,000 women textile entrepreneurs in this market.  From this population sample 250 

respondents were randomly elected.  A pretested structured questionnaire and focus group discussions were used 

to gather relevant information from the respondents.  The data collected was analysed using qualitative and 

quantitative method percentages, frequency counts, mean score and coefficient of correlation.   

A. Findings and Discussions 
Distribution of Women Textile Entrepreneurs according to their Socio-economic characteristics 

Table 1: Socio-Economic Characteristics of Women Textile Entrepreneurs 
Religious Christian/Moslem    

Age of women textile Entrepreneur   170/250 68% 

Below 35 years 
35 – 44 years 

45 – 54 years 

Above 60 
 

 

Educational Background 
Below primary school cert 

Primary 

Secondary 
Tertiary 

 

Years of Experience 
Below 10 years 

10 – 19 

20 – 29 
30 – 39 

40 – 49 

Above 50 years 
 

 30 
42 

188 

50__ 
250_ 

 

 
27 

62 

112 
49__ 

250_ 

 
 

22 

38 
94 

60 

36 
___ 

250 

 

12% 
16.8% 

51.2% 

20%__ 
100___ 

 

 
10.8 

24.8 

44.8 
19.6_ 

100% 

 
 

8.8 

15.2 
37.6 

24.0 

14.4 
_____ 

100% 
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Income Level 

Low (Less than N150,000) 
Moderate (N200,000) 

High More than (N500,000) 

 
 

 

 
 

 

32 
91 

127 

250 

 

12.8 
36.4 

50.8__ 

100%_ 

Source= survey 2016 

 

The results in table 1 reveal that majority 51.2% (128) of women textile entrepreneurs were between 45 – 54 years 

of age with a mean of 49.5% years.  This is to be expected because most of the women in this age bracket actually 

inherited the business from their mothers who are either late or have retired home due to old age. A fairly large 

number of them were observed to have been public servants, who retired early to take up their aged parents’ textile 

business. The age bracket 45 – 54 represents the mean age (49.5) years of the textile sellers.  The age brackets 

below 35 years were observed to be young University graduates as revealed during focus group discussion.  These 

young graduates have received apprenticeship while still in their younger age and have decided to go into textile 

merchandising.  Those above 60 years were 20% (50) respondents.  About 17% (42) were between 35 – 44 years 

and 39.5 as the mean education qualification, about 45% (112) of the respondents had Secondary School 

Education, while those who had Primary School Certificates were about 25% (62%).  About 20% (49) had Tertiary 

Education, implying that many graduates are now venturing into textile business.  This increase could be as a 

result of the high rate of unemployment being witnessed in the country. 

Table 1 further revealed that about 38% (94) of the respondents have between 20 – 29 years of textile selling 

experience.  This bracket had a mean age of experience as about 25 years.  Those with age bracket of 30 -39 were 

24% (60) of the respondents and a mean of about 35 years of experience.  Focus group discussion further threw 

more light to the fact that  majority 62% (134) of the women entrepreneurs had a selling experience of about 38 

years.  The focus group discussions affirm that textile business in the popular Balogun market remains a family 

business. 

Majority 51% (127) of the respondents earned more than six million (N6, 000,000) per annum, while 36% (91) 

earned about two million naira (N2, 000,000) every year.  There were 13% of the respondents who earned less 

than  one million, and five hundred thousand naira (N1, 500, 000)s yearly.  This result implies that majority of the 

textile entrepreneurs make a lot of profits.  Focus group discussions affirm the above claims.  Majority confirmed 

that through the sales of exotic textiles, they have been able to travel to Switzerland, London, Italy, India, and 

America on business trips.  They further emphasized the fact that the business pays high to such an  extent that 

they could afford to build houses and send their children abroad for educational pursuit. 

 

Table 2: Distribution of Women Textile Entrepreneurs’ responses on their Textile Business 
S/N VARIABLES Strongly 

agree (5) 

Agree (4) Undecided 

(3) 

 

Disagree (2) 

 

Strongly 

disagree 

(1) 

 

Mean 

score 

 

F          (%) F            (%) F           (%) F        (%) F     (%) 

1. Do you have other business  30 12.0 25 10.0 15.0 6.0 140 56 40 16 4.243 

2. You inherited this textile 80 32.0 100 40 15.0 6.0 30 12 25 10 4.720 

3. You hope to hand over the 

business to your children  

66 26.4 95 38 18 7.2 41 16.4 30 12 3.140 

4. You have access to bank 
loan 

10 4.0 50 20 40 16.0 110 44 40 16 3.010 

5. Government have been 

help 

12 4.8 40 16 30 12 120 48 48 19.2 2.940 

6. This textile business is 
motivation 

20 8.0 50 20 10 4.0 98 39.2 72 28.8 3.024 

7. You own the shop you are 

in  

30 12.0 28 11.2 15.0 6.0 117 46.8 50 20 2.957 

8. The business enable you to 
train your children in the 

University 

90 36.0 60 24 27 10.8 60 24 13 5.2 4.814 

9. Fund has never been a 

challenge 

15 6.0 70 28.0 10 4.0 130 52 25 10 3.014 

10. Cultural has religious 

negative business 

70 28 85 34 8 32 55 22 32 12.8 2.618 

Source:  Field Survey, 2015 motivation, Note:  Multiple responses were recorded, F= Frequency.  % = 

Percentage  

 

Table 2 shows the Distribution Women Textile Entrepreneurs’ Responses on the Textile Business. The results in 

the table show that majority 72% (180) respondents were fully engaged in textile merchandizing and have no 

other subsidiaries business.  However 22% (55) of these women had other businesses beside the textile business.  
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It was instructive that those who solely do textile business have large stalls and more varieties of textile.  Some 

of the focus group discussants said that they were overwhelmed with the business to the extent that they have 

limited time to rest.  These categories of people had many helping hands that double as apprentices. 

Majority, 72% (180) of the respondents inherited the business from their parents, while a minority 22% (55) 

learned the trade as an apprentice or by observation.  Most of the 22% respondents confirmed during focus group 

discussion that they actually had on-the-job training.  In the same vein, majority, about 65% (161) respondents 

were assertive that they would wish to handover the business to the children, the same way their parents handed 

over to them.  On the other hand, about 27% (71) of their respondents do not wish to hand over the trade to their 

children.  These set of people reiterated that children of nowadays do not have the entrepreneurial ‘nerve’ of what 

it takes to succeed in this textile business.  The women who volunteered to be in the focus group discussions 

speaks of the hassles of travelling and the hazards they face as some reasons why they think their children should 

be left out of this textile business. 

On some barriers to the growth and expansion of their businesses, majority 60% (150) disagreed that they accessed 

bank loan, while 24% (60) of the respondents were able to access loans for expansion of their business.  The above 

60% majority maintains that fund is a big obstacle to the success and expansion of their business during forms 

group discussions forum.  They enumerated some of the obstacles as; lack of collateral, discriminatory government 

policy towards women; government liberal trade policy and banks’ high interest rates and cultural barriers such 

as deprivation of women owning landed properties, which could have served as collateral for loans. They were 

recorded saying those who have their relations in banks were however, able to access loans for their business 

expansion. 

In line with the above, majority about 67% of the respondents disagreed that governments were helpful to them.  

They ‘fingered’ the governments at all levels as the main cause for not receiving financial assistance.  They had 

the opinion that the Federal government’s trade policy on textile makes textile business a ‘night mare’ for them.  

They also complained that the inability of Federal government to peg bank interest rates as another form of setback 

for their success in textile business.  However, about 21% (52) of the respondent were of the opinion that the 

Federal government is trying their best to ensure competitiveness in the textile market.  The policy, they added in 

the course of focus group discussions, will enable them to be creative and innovative. With respect to motivation, 

majority 68% (170) of the respondents disagreed to being motivated by the Federal Government.  They affirmed 

during the focus group discussions that they were self-motivated because they are resolute that despite all odds 

they would succeed as entrepreneurs.  They further opined that it is the entrepreneurial spirit that is keeping them 

going.  However, a minority 28% (70) were of the opinion that there is very little the various governments can do 

to motivate them, during focus group discussions.  They also asked that how many sector the Federal government 

would be motivating? 

A minority 23% (58) of the respondents actually owned their shops in the popular Balogun market, while, a 

majority 67% (167) pay monthly rents to the shop owners. This majority 67% in the course of focus group 

discussions affirm high rents being paid by them as one of the major barriers to textile entrepreneurial success.  

They were of the opinion that the Federal Government of Nigeria  should build for them stalls that would be highly 

subsidized, thereby enabling them to be competitive with foreign shop owners.   

On a brighter note, majority 60% (150) of the textile women respondents confidently mentioned that all said and 

done, they were able to train their children in school up to the University level through profits from their 

businesses. On the other hand a minority 29% (73) of the respondents do not agree to this claim.  They said during 

focus group discussions that, the business climate was so harsh that they are finding it difficult to pay their children 

school fees. 

Majority, 63% (155) of the respondents opined that funding their textile business was the major obstacles towards 

their achieving success, while a minority 34% (85) agreed that funds have never been a challenge to the textile 

business.  During focus group discussions, the respondent berates the high interest rates of banks and the issue of 

collateral as militating factors to the success of the textile business. 

One other barrier the Balogun market textile entrepreneurs identified was cultural and religious barriers.  As a 

result 62% (155) of the respondents agreed that cultural and religious issues constitutes barrier to attaining success 

and expansion of their textile business.  Some of the women during focus group discussions said as Moslem and 

women they were not permitted to take loan or deal in usury which is one way of sourcing for funds.  They further 

maintained that self-interest and self- motivation were two forces at work in their lives that is ensuring their 

entrepreneurial success.  

V. Summary and Conclusion 

The findings of this study reveal that the textile entrepreneurs selling in Balogun market experienced numerous 

challenges in their textile business and in starting a new business or expanding them.  The biggest of these 

challenges revolve round capital or finance.  Other identified challenges are, the peculiar location of their textile 

business, often referred to as highbrow area in central Lagos also referred to as “the commercial nerve Centre of 

business activities”:  This location makes shops to be highly competitive and therefore attract high tenancy rate. 
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The harsh, non- conducive business environment and government’s unfavourable policies affects textile business 

adversely.  Mention was made of government’s lack of support and motivation to excel or compete with their 

competitors.  Inability to diversity was observed to be among the challenges of textile business women.  Lack of 

constant electricity is an additional burden, since they would need fuel for their power generating set. 

The study further identified lack of trusted helping hands, which often make away with the sales proceeds as 

another challenge.  Education and inability of some of the textile entrepreneurs to adapt information and 

communication Technology (ICT) for their business was equally a huge challenge.  Most of the respondents were 

observed to be computer shy and their managerial skill and compliance are often called to question. 

Finally, the women textile sellers were observed to have complained of high interest rates being asked by their 

banks in their quest to obtain loan.  Culture and religion were also observed to be a barrier to accessing bank loans.  

Men were observed to have more access to loans for the expansion of their businesses than their contemporary 

women.  Collateral which most of these women do not have creates barrier to accessing capital to fund their 

business.  The majorities of the textile women entrepreneurs were also observed to be self-motivated and were 

self-determined to succeed in their chosen career.  Like astute entrepreneurs, they exhibited integrity, self-esteem, 

hard work, confidence and boldness in the face of economic recession. 

VI. Recommendations 

Based on the above summary and conclusions, the following recommendations were made: 

Women entrepreneurs should form themselves into cooperative society to enable them as one strong body assesses 

funds for start-up and expansion of their business. Federal government should peg down the interest rates for all 

genuine women Entrepreneurs. There should be regular training for the women entrepreneurs to enable them 

possess managerial skills and competences. Government should ensure that electricity and infrastructural 

challenges such as building government stalls at cheaper rates are put in place. Reduction of heavy tax for all 

women entrepreneurs would go a long way in ensuring entrepreneurial success for the women. Federal and State 

governments should build stalls/shops and rent them out to women at subsidized rates. 
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