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I. Introduction 

In response to socio-political, economic and spiritual situations in postcolonial  Kenya  in  a  global  context,  a  

number  of  religions   emerged such as Legio Maria, house of Yahweh, African Independent  Pentacostal Church, 

Roho Israel, Israel Nineveh among others. Some are based on the desire to uphold African values while others are 

breaking away from what they consider as imperialistic and dogmatic traditions. 

 

II.  Literature Review 

A.  Theoretical Framework 

The study will be guided by two theories, social influence theory and strain theory. Social influence is defined as 

change in an individual’s thoughts, feelings and attitudes or behavior that results from interaction with another 

individual or a group. (Freidkin 1998)According to social influence theory, people join a religion because they 

have formed social attachments with persons who are already members and because their attachments to 

nonmembers are weak. Social influence is distinct from authority, power or conformity. In the social influence 

the person makes real change, adjusts the beliefs with respect to others. Social movements normally are analyzed 

with special focus on their political implication and mass mobilization (McAdam, Tarrow, and Tilly 1996). 

According to the theory a person  must experience enduring and acutely-felt tensions, within a religious problem-

solving perspective, which results in self-designation as a religious seeker, and the prospective convert must 

encounter the movement or cult at a turning point in life, wherein an affective bond is formed with one or more 

converts, where extra-cult attachments are absent or neutralized, and where the convert is exposed to intensive 

interaction to become an active and dependable adherent. 

According to strain theory (1957), people join religion in order to satisfy conventional desires that unusual or 

collective deprivation have frustrated. In other words in joining a religion, the person adopts an ideology about 

life that transforms deprivation into virtue. (Bainbridge 2003).  

B.  Influence of socio- economic background on the growth of new religious movement 
Peter, (2005) argues that organized religion has a variable role in working for universal social justice and more 

equitable economic arrangements within, during and following market transitions hence development of new 

religious movements.  

Rapid market transitions almost inevitably bring about greater economic inequality and more widespread poverty. 

This prompts the society to adopt new religious movements that will help improve their economic status. (Jon, 

2010) 
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Democratic competition amid equal access to an abundance of resources creates very different outcomes than 

competition with perceived unequal access to a scarcity of resources, particularly for those facing loss thus 

prompting development and growth of religious movements. Where a group faces downward socioeconomic 

mobility, religion may serve as an organizing force and catalyst for expression of social discontent, and 

renegotiation of social inequalities through the provocation of conflict with other groups perceived as a threat to 

increasingly scarce resources by bringing about new religious movements. Understanding the relationship of 

socioeconomic mobility to the politicization of religion can provide insight into how religious tensions may be 

aggravated or mitigated through economic policy formation. (John, 2000) 

Mathew, (2008) argues that as many countries move toward market economies, it is important to know whether 

their religious traditions will stimulate or impede this transition and growth of new religious movements. In some 

cases, it may be possible to identify particular routes by which to achieve markets that are especially congruent 

with the dominant religious values. 

Protestant countries embracing new religious movements are more likely to embrace capitalism and hence are 

more likely to reap the rewards of thrift, industry, and economic progress. The impact of socio economic 

background may be felt at various levels. Individuals of one faith may, for example, be more likely to follow a 

particular type of career, or make career sacrifices for the sake of their religion, or save a larger portion of their 

income. At broader levels, different religions may provide more or less support for specific economic institutions 

such as lending, private property, capitalism, or income redistribution. (MC Graw, 2000) 

C.  Conceptual Framework 
The framework conceptualizes socio-economic background as independent variable while dependent variable as 

growth of new religious movement. The intervening variables included culture and media. It was assumed that if 

the intervening variables are kept constant and the independent variables are strictly adhered to, then there might 

be high growth of new religious movements. 

  

III. Methodology 

The study used descriptive survey research design. Descriptive survey research design attempts to clarify why and 

how there is a relationship between two or more aspects of a situation or phenomenon. descriptive survey research 

design is a useful educational research method, particularly for gathering and analyzing data at a specific point in 

time with the intention of describing the causative correlation among existing conditions, identifying standards 

against which existing conditions can be compared and determine the relationships that exist between specific 

events (Manion& Cohen, 1994). 

The target population of this study comprised 50000 followers drawn from 47 congregations of repentance and 

holiness church. The study will target adults’ members within the congregations.   

A sample was obtained using coefficient of variation. Nassiuma, (2000) asserts that in most surveys, a coefficient 

of variation in the range of 21%≤ C≤ 30% and a standard error in the range 2%≤ e ≤ 5% is usually acceptable. 

The study will therefore use a coefficient variation of 30% and a standard error of 2%.The higher limit for 

coefficient of variation and standard error will be selected so as to ensure low variability in the sample and 

minimize the degree or error.  Nassiuma (2000) gives the formula as follows:- 

= 𝑁𝑐2

𝑐2 + (𝑁 − 1)𝑒2   ⁄ =  50000(0.3)2

0.32 + (50000 − 1)0.022⁄  = 225members  

Where, n=Sample size, N=Population, c=Covariance, e= Standard error   

𝑁𝑐2

𝑐2 + (𝑁 − 1)𝑒2   ⁄ =  47(0.3)2

0.32 + (47 − 1)0.052⁄ =20 

The study used stratified random technique, which is useful blend of randomization, and categorization, which 

enables both a quantitative and qualitative process of research to be undertaken (Cohen, 2003). The advantage in 

stratified random sampling is that will ensure inclusion, in the sample of subgroups, which otherwise, would be 

omitted entirely by other sampling methods because of their small numbers in the population. Neyman allocation 

formula will be used to allocate congregations into three sub counties namely Wareng, Eldoret East, and Eldoret 

West (stratus).  The purpose of the method will be to maximize survey precision, given a fixed sample size. With 

Neyman allocation, the "best" sample size for stratum h would be: 

𝑛ℎ= (
𝑁ℎ

𝑁
) 𝑛 

Where, nh is the sample size for stratum h, n is total sample size, Nh is the population size for stratum h, N is the 

total population.  

The study used questionnaires. A questionnaire refers to a collection of items to which a respondent will be 

expected to react usually in written (Kothari, 2008). Questionnaires are resourceful as data collection instrument, 

which provides the researcher to know what is required and how to measure the variables of concern Sekaran 

(2013). Questionnaires are easy to administer and analyze. The questionnaires are advantageous because they 

cover a large population within a short time and minimal cost on the part of the researcher and intensify 

independence and accuracy of responses from the respondents (Sekaran, 2013). Structured questionnaires will be 
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administered to sampled members. The questionnaire will be chosen because it provides a more comprehensive 

view than any other research tool. Questionnaire will be used to obtain primary data from the sampled population.  

The questionnaires were formulated according to study objectives in a systematic procedure. The researcher 

administered the questionnaires personally to the respondents and thereafter the filled questionnaires were 

collected immediately for data analysis. The questionnaire was to be sub-divided into five sections.   

The data obtained from the questionnaires collected by the researchers, was coded and keyed into the SPSS 

computer software Version 20 and analyzed. Initially screening of data was done using sort functions. Data was 

based on the objectives and research question of the study.  From the results, the researcher made sense of the 

data. Quantitative data collected was analyzed using descriptive statistical techniques, which was frequencies, 

mean, standard deviation. Qualitative data was categorized and reported in emergent themes; measures of central 

tendency gave expected summary statistics of the variables being tested. The findings were presented by use of 

frequency distribution tables that gave record of a number of times a score or a response occurred. The researcher 

used inferential statistics to show the relationships that existed between the variables. From the frequencies and 

observation that was made, the researcher made conclusions and recommendation.  

 

IV.   RESULTS AND DISCUSSION 

A. Socio-economic background 

A.1 Respondents' Average Monthly Income 
Respondents were asked to indicate their average monthly income. This information was sought because socio 

economic background is explained by an individual's income level. Findings are presented in table 4.1. 

 

Table 4.1 Respondents' Average Monthly Income 

Average monthly income Frequency                  Percent 

1000- 5000 50 22 

5001-10000 61 27 

10001-15000 54 24 

15001-20000 35 16 

20001 and above 25 11 

Total 225 100 

 

This study established that, majority of the respondents 27% were earning an average monthly income of between 

5001-10000. This was closely followed by 24% of the respondents who were earning an average monthly income 

of between 10001 and 15000. 22% were earning between 1000-5000. 16% were earning an average income of 

15001 and 20000. These findings were an indication that, there was minimal income disparity among the believers. 

The researcher proceeded to determine the extent of respondents' agreement with economic reasons that led to 

their exit from their former churches. These findings were as indicated in table 4.2. 

  

Table 4.2 Economic reasons that led to members shifting from the previous church Reasons 

Economic reasons that led to members shifting from the previous church 

Reasons SA A N D SD 

Leadership was given according to economic 

class 

80 97 30 8 10 

There was discrimination based on economic 

class 

143 70 2 0 10 

There was economic exploitation 50 100 1 50 24 

There was competition and display of wealth 

in the church 

20 45 30 65 65 

Material prosperity was emphasized more 

than spirituality 

4 6 7 17 191 

I was attracted by economic success of the 

members of my current church 

70 30 30 60 35 

The church was more interested with my 

money more than my spiritual life 

40 67 21 60 188 

Mean 

Percent 

37  

(16%) 

59  

(26%) 

17 

(8%) 

37  

(17%) 

75  

(33%) 

 

The study established that, majority of the respondents 33% strongly disagreed with the statements that sought to 

determine the economic reasons that led to their shifting from the previous church. This was followed by 26% of 
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the respondents who cited that economic reasons had influenced their shifting from their previous church. 16% 

further strongly agreed with the economic reasons while 8% were undecided on the issue. This therefore implies 

that, on average, economic reasons did not greatly influence the church members' decision to shift from their 

previous church.  However, the church should be an institution that upholds social equity as Peter, (2005) argues 

that organized religion has a variable role in working for universal social justice and more equitable economic 

arrangements within, during and following market transitions. it can be therefore concluded that, failing to  treat 

members equally may drive members away from the church. Economic reasons that bore more weight on 

members’ decision as to why they shifted from their previous church include; leadership being given according 

to economic class, discrimination based on economic class and economic exploitation as indicated by the findings 

in table 4.2. 

 

B.  Analysis of Correlations between dependent and independent variables 

The researcher sought to determine the strength of the relationship between the independent and dependent 

variable. Pearson correlation was therefore determined and findings of the coefficients are presented in table 4.3. 

Table 4.3 Test  of Correlation 

Variable Growth of NRMs 

Socioeconomic reasons       Pearson  Correlation 

                  Sig. (2-tailed) 

                             N 

 

.889** 

.000 

225 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Results from the correlations analysis revealed a strong positive correlation between socioeconomic and growth 

of new religious movements. The correlation coefficient of socioeconomic reasons was 0.889.These results 

indicate a strong positive correlation between the dependent and the independent variable. It can therefore be 

deduced that socioeconomic factors were influencing growth of new religious movements.  

 

V. Conclusion 

The data from the field revealed that, socio economic reasons that were driving members from their churches to 

join other denominations included; leadership being given according to economic class, discrimination based on 

economic class and economic exploitation. These were the socioeconomic factors that members felt bore much 

weight in their decisions to shift from their previous churches. 
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