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I. Introduction 

Plastic money is a very recent context replacing the traditional concept of paying though cash. Plastic money is 

a term coined keeping in view the increasing number of transactions taking place on the part of consumer for 

paying for transactions incurred by them to purchase goods and services physically and virtually. It includes 

credit cards, debit cards, pre-paid balance cards, smart cards etc. In our study, we are typically focusing only on 

credit cards and debit cards in order to find out the effectiveness of such cards in real life and consumers 

perceive them. Also we would try to find out the specific areas that consumers prefer to spend more through 

these cards and which out of the two do they prefer for payment. 

 

II. Objectives 
1. To study the awareness and use of plastic money among the consumers.  

2. To study consumers’ reasons for preference of plastic money over hard cash.  

 

III. Review of Literature 
P Manivannan (2013) in his research paper "Plastic money means less payment of cash checking system "that 

any use of plastic money The measure of a luxury credit card, and has The need. These plastic money and The 

electronic payments and used by higher only Income category. The extension of this facility not only for 

Customers in urban areas or cities, but also for Customers who reside in rural areas. However, today, With the 

development of banking and commercial  activity, Fixed income group or groups are paid Also begins the use of 

plastic and electronic money 

Payment systems and especially credit cards.  

Subhani in 2011 conducted a study on the "plastic money / credit cards for prestige between now and then." 

The study was based on knowledge of the charisma of plastic and ease of use and affordability and its impact on 

the preference for the use of money. The research found that the preference for the use of plastic money / credit 

card has pros and cons with ease of use and affordability. According to consumer behavior, and plastic money is 

a form of conditioning and motivation, which qualifies as a consumer to spend. 

The study suggests that the preference to go plastic money to have a positive relationship with the ease of use of 

plastic money because the principle of a credit card linked to usability with psychological phenomena that are 

likely to spend less with a credit card and spend more people with the same amount of cash on hand in the same 

Abstract: Keeping in mind the changing technology replacing the traditional concept of paying not through 

cash but by plastic money (credit and debit cards), this research was undertaken to study the awareness and 

use of plastic money among the consumers. The present paper makes an attempt to understand the consumer 

preferences and attitude towards the use of plastic money. The paper is an exploratory-cum-descriptive 

research that is primarily based on the data collected from 200 respondents from Hyderabad city and duly 

investigates the acceptability of the cards among the consumers and the factors affecting it. It was found that 

consumers prefer plastic money over paper money and the major benefit that the card provides to the 

customers is the convenience and accessibility. The major problem according to them is the increased 

transactional costs and unnecessary formalities to procure the cards from the financial institutions. They felt 

that the future of plastic money is bright and according to them, the next thing to come via technology would 

be the use of digital signatures. 

Keywords: Debit card, credit card, plastic money, paper money, transactions, and financial institutions 

 

http://www.iasir.net/


Syed Ali Raza et al.., American International Journal of Research in Humanities, Arts and Social Sciences,  14(2), March-May, 2016, pp. 

99-103 

AIJRHASS 16-156; © 2016, AIJRHASS All Rights Reserved                                                                                                               Page 100 

budget and this principle is also associated with consumer psychology rest, any comfort and ease of use that 

delves into the spending. 

Loewenstein and Hafalir in 2012 a study on "The Impact of credit card spending" was conducted. The study 

focused on two types of customers and the Colts (who hold the debt) and the convenience of users (who do not 

hold the debt), and measure the impact of pay with a credit card, compared with cash by an employee of the 

insurance company spending on lunch in the cafeteria. It shows that there is a change in the dinners and medium 

batch of money for credit card when given an incentive to pay with a credit card. And then it found that credit 

cards do not increase spending. However, the use of credit cards has a mixed effect on spending on guns and the 

convenience of users. The Colts spend less when induced to spend with a credit card, while users view comfort 

the opposite pattern. 

Santomero (1996) analysis of various alternative funds such as prepaid cards , cash cards Electronic portfolio , 

smart cards , etc., and their demand for media of exchange with the help of 

Baumol - Tobin model. It was found that the use of a set of assets decreases with household income Fall , and 

patterns of use of the media of exchange vary and families with the same income, but A different allocation of 

income between consumer goods and families tend to use Higher average interest rate of exchange for the 

purchase of the good that constitute the bulk of the for Income etc. 

 

IV. Methodology 
The study sample that was selected consisted of consumers of the local markets and shopping malls of the city 

of Hyderabad. The sample of the population of consumers including students, working professionals, 

government officials, house makers and senior citizens was selected as a random sampling method. The size of 

selected sample was 200. Questionnaire was used as an instrument for collection of data from 200 respondents 

and in the questionnaire there are 17 questions which were asked to respondent. In the study there were two sets 

of hypothesis were also made, each consisting of a null hypothesis and an alternate hypothesis. Besides the 

primary data, in the study secondary data was also collected from books, journals and huge data which is 

available on the internet. Appropriate statistical tools have then applied to establish correlation among the 

variables and for hypothesis testing. 

 

V. Hypothesis 
H0: People are not aware of the concept of Plastic money at all  

H1: People are aware of Plastic money and possess at least one such card 

H0: People prefer to use cash more often for all their daily purchases (apparel, footwear, electronic items etc)  

H1: People prefer plastic money over paper money for their daily transactions (apparel, footwear, electronic 

items etc) 

VI. Data Analysis and Discussion 

Table-1: Type of card possessed by respondents 
S No.  Parameters  Percentage  

1  Debit Card  58%  

2  Credit Card  17%  

3  Both  21%  

4  None  4%  

From table 1, it can be seen that 58% majority of respondents use plastic money in the form of debit card, 21% 

of respondents use both debit and credit cards only 17% of respondents are using credit card only. In the last 

only 04% of respondents are not using any type of plastic money. The preference of the specified card makes a 

great amount of impact on the spending patterns of various consumers. The preference of debit cards over credit 

card marks a strong sense of favoritism among the respondents of Hyderabad City, which is far different as 

compared to other western countries where Credit card is a primary mode of payment. 

Most Beneficial medium of money transaction according to Respondents 

 
Figure 1: Medium of money transaction 
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According to figure 1, majority of respondents prefer using Debit card over Credit card as they feel that the use 

of Debit card is more beneficial than Credit card in terms of cash back policy, control over spending and 

security. However some of are the opinion that both Debit and Credit cards have their own benefits. One must 

see that the parameter of beneficial varies from person to person. However majority find the feature of cash back 

facility effective, and as the trend continues the financial institutions would get a balanced end of the year 

balance sheet as their debtors would be lesser than their creditors. The Debit cards give a feeling of security 

amongst the uses as they don’t lead to development of any liability for the users at a later date. 

Table 2: Benefits of the Debit/Credit cards according to respondents 
S.No  Parameters  Strongly agree  Agree  Satisfactory  Disagree  Strongly 

Disagree  
1  Convenience  106 24 42 14 14 

2  Security  36 4 46 90 24 

3  No transaction cost  14 12 24 46  104 

4  Accessibility  64  62  40  16  18  

5  Portability  94 60  6 32 8 

From table 2, it can be seen that majority of respondents strongly agree to the fact that plastic money is 

convenient, easily accessible and very portable. However around some of the respondents completely disagree 

to the secure and no transaction cost nature of the Debit/ Credit cards. The major preference of debit card is 

mainly due to the convenience and easy portability. However the high transaction or charges of using the plastic 

money leads to more of cash payments. Some banks have a cost as high as up to 10%. Such high rates when 

billed with the transaction amount spend leads to a big hole in the pockets of consumers thus their preference of 

debit card is justified completely. 

Table 3: Purpose of usage of card according to respondents 
S.No  Purpose  Respondents 

1  Apparel  18% 

2  Electricity bills/Phone bills 17% 

3  Banking 15% 

4  Consumer Durables 8% 

5  Electronics 15% 

6 Investments 6% 

7 Jewellery 6% 

8 Online transactions 17% 

 

 

 

 

 

 

 

 

 
 

 

 

     

 

Figure 2: Purpose of usage of card 

From figure 2, it can be seen that majority of respondents prefer using plastic money for buying apparels, paying 

electricity bills/phone bills and for online transactions. These are all day to day transactions that require more 

than the average cash payments. Use of Debit cards is convenient as they can be swiped anywhere with ease and 

the deduction from respective bank account happens immediately unlike the credit cards where a swipe 

generates a future liability of payment for the customer. However, they do not use plastic money much for 

investment purposes which includes trading of securities on stock exchanges, purchase of bonds/ debentures, 

purchase of Jewellery etc. The reasons may be varying but the behavior is common among maximum 

respondents. 

Table 4: Problems perceived by the respondents on possession of Plastic money 
S.No  Problems  Strongly 

agree  
Agree  Satisfactory  Disagree  Strongly 

Disagree  
1  Insecurity 10 106 55 23 06 

2  Fear of losing the card 68 58 39 35 0 

3  Unnecessary formalities 82 44 10 40  24 

4  High processing fee 46 64  10  32  48  

5  Other Reasons 0 0 0 0 0 
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Figure 3: Problems perceived by the respondents on possession of Plastic money 

In figure 3 there are certain problems faced by the respondents while using their respective cards. It can be seen 

from the figure that majority of respondents strongly agree to the fact that the basic problem involving plastic 

money is fear among consumers of losing card and High unnecessary formalities. On analysis it was found that 

the respondents find these unnecessary formalities used by banks in order to issue a card a big demotivating 

factor. The lack of many security measures to ensure safety of respondent’s bank account also acts as a stimulus 

to the demotivation. Moreover the high processing fee leads to the problem of excess burden for the customers 

because they have to pay a price to owe a card and pay interest on using it too. 

 

VII. Conclusion 
The 1st objective of the study was to know the awareness of plastic money among the customers. The findings 

reveal that majority of respondents use plastic money in one form or another and out of them, they have been 

using it for over 3 years. Therefore, customers are well aware of plastic money and its usage, and have been 

using plastic money for a long time. The 2nd objective was to study customer’s preference of plastic money 

over cash. The findings reveal that majority of respondents prefer using plastic money in one form or another, 

over cash. It was also revealed that majority of the respondents using plastic money as mode of payment is 

satisfied with their Debit/Credit cards and the services provided by the company. Therefore, the study shows 

that customer’s mostly prefer to use plastic money over cash for their transactions and is satisfied using it.  

The 1st hypothesis of the study was that people are not aware of the concept of plastic money at all. The 

findings reveal that people are aware of the concept of plastic money and its usage. Most of the respondents use 

plastic money for their transactions and possess at least one such card. Thus, the finding of the study rejects the 

null hypothesis which states that “People are not aware of the concept of Plastic money at all” and accepts the 

alternate hypothesis i.e. “People are aware of Plastic money and possess at least one such card” is accepted. The 

2nd hypothesis of the study was that people prefer to use cash more often for all their daily purchases. The 

findings reveal that majority of respondents prefer using plastic money for buying apparels, paying electricity 

bills/phone bills and for online transactions and all of them feel that it is a safe mode of transaction. Thus, the 

finding of the study rejects the null hypothesis which states that “people prefer to use cash more often for all 

their daily purchases” and accepts the alternate hypothesis i.e. “People prefer plastic money over paper money 

for their daily transactions” is accepted.  

The research showed that majority of consumers used and preferred to use plastic money in one form or the 

other over paper money. Most of the consumers preferred using Debit card over Credit card and they use it for 

buying apparels, paying electricity bills/phone bills and online transactions. Many of them feel that the use of 

Debit card is more beneficial than Credit card because of their cash back policy, control over spending and 

security. Moreover respondents are satisfied with the services provided by the company and hence have been in 

possession of the card for over 3 years. Majority of them use it for online transactions as they feel secure 

transacting online but completely avoid it when they have to take part in investment activities. Consumers also 

strongly agree to the fact that the basic problems involving plastic money is the fear among consumers of losing 

card and high unnecessary formalities. As a safety measure many consumers recommend the use of Security Pin 

and digital signatures to reduce the misuse of plastic money. Hence in totality it is found that use of Debit card 

is the most beneficial to the consumers and the future of plastic money is bright.  
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