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I. Introduction 

In India 27.5% are the youth population aged between 15 to 29 years (according to National Youth Policy 

2014). This is true time for search for identity. Often it is time for value change and a time of adjustment to new 

social situations. Here it is already being discussed that every individual remains in the influence of values 

whether consciously or unconsciously. So the personality development and personality characteristics get 

influenced by values to a great extent. Knowingly and unknowingly we follow certain norms and beliefs that 

gradually shape our behaviour and we know personality is depicted through behaviour. Thus our values and 

personality are closely related.  

Few previous research works on the impact of values on personality proves the relationship. The findings of the 

study by Bilsky and Schwartz (1994) and Nwoke (2012) reveal both meaningful and systematic associations of 

value priorities with personality variables. The results of the study conducted by Herringer (1998) underscore 

the commonalities between traits and values and raise questions about their respective conceptualizations. 

Triandis and Suh (2002), Hofstede and McCrae (2004) and Wilson et al (2013) have found in their study that 

personality is significantly and substantially correlated with cultural dimension. Olver and Mooradian (2003) 

indicate in their study that personal values are influenced in predicted patterns by Openness/Intellect, 

Agreeableness, and Conscientiousness as well as, more moderately, by Extraversion. 

A study done by Heaven and Ciarrochi (2007) reveals that the participants higher in hope, joviality, 

psychological acceptance and mindfulness also tended to be higher in religious values.  

Based on these studies and finding the research gap here in this study a focus is made towards finding the 

impact of values on personality of youth dividing the sample in rural and urban category to make out the 

existing difference in value system and influence of the same in the personality development. There is paucity of 

research in India in this area of study. The present scenario of our country implicit a lag in respect for our 

culture and values and therefore exhibit a different attitude of youth which is quite deviated from the earlier and 

expected standard of them set by the traditional society. That does not mean the youth are lagging behind from 

progress but progress does not mean forgetting of tradition.  

Feeling the urge to decipher what the exact situation is and how values are influencing the personality of youth 

of both rural and urban community and also to find a way forward the present study was undertaken. 

The specific objectives of this study are as follows: 

 To find out the influence of area on different dimensions of values and personality of urban and rural 

youth. 

 To find out if there is a relationship between the different dimensions of values and personality among 

urban and rural youth.  

Abstract: The aim of this present study is to find out the impact of values on personality of youth. To serve 

this objective a sample of 100 youth are selected by random sampling. They are college students aged 

between 18-21 years. A general information schedule, Personal Values Questionnaire by Sherry and 

Verma (1978) and Multi-Dimentional Assessment of Personality (MAP) by Vohra (1993) were 

administered on the samples. The findings reveal that there is significant difference between rural and 

urban youth in terms of values and personality. There exists significant impact of values on personality. 

For this the adaptability, boldness, imagination, innovation, leadership, maturity, mental health, morality, 

self control and social warmth can be the responsible components. Thus values play a significant role in 

shaping the personality of individuals and it is one of the main components of any society and culture. 

Key Words: Youth, Values, Personality. 
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Based on the objectives the following hypothesis can be framed: 

 Area has significant influence on the different dimensions of values and personality of urban and rural 

youth. 

 There is significant relationship between the different dimensions of values and personality among 

urban and rural youth. 

II. Methods 

Sample: Samples of 400 college and university going youth were selected using Stratified Random Sampling 

method from the colleges in Kolkata and adjacent rural areas. The age range of the samples was between 18 to 

21 years. Data were collected by using the following tools: 

   Tools used: 

 General Information Schedule: 

The General Information Schedule was used to get the demographic data. A questionnaire has been prepared to 

acquire knowledge from the sample such as age, type of family, rituals within family, influencing person in the 

individual’s life etc. 

 Personal Values Questionnaire: Dr. G.P.  Sherry and Prof. R.P. Verma (1978) 

 PVQ is prepared to assess human values in the indigenous cultural milieu of India. It contains 40 questions 

based on 10 types of values like religious, social, democratic, aesthetic, economic, knowledge, hedonistic, 

power, family prestige and health value.  

 Multi-Dimentional Assessment of Personality (MAP) by Vohra (1993) 

This scale intends to measure twenty personality dimensions. It has 147 items with three choices to answer each 

item.           

Statistical Analysis: 
Descriptive Statistics, Anova, and Correlation are being applied for the verification of hypotheses. 

 

III.  Result and Interpretation 

Table 1: Descriptive Statistics 

Variables Mean Std. Deviation 

I 
N 

D 

E 
P 

E 

N 
D 

E 

N 
T 

 
 

Religious value 

Urban Rural Total Urban Rural Total 

 
10.52 

 
15.60 

 

13.06 
 

3.05 
 

3.28 
 

4.06 

Social value 13.85 17.24 15.54 3.66 3.64 4.02 

Democratic value 16.91 14.08 15.49 2.77 2.70 3.08 

Aesthetic value 13.43 12.36 12.90 3.18 2.77 3.03 

Economic value 13.68 11.83 12.75 2.62 2.26 2.61 

Knowledge value 13.77 11.28 12.53 2.33 2.31 2.63 

Hedonistic value 13.02 11.30 12.16 1.75 2.10 2.11 

Power value 13.44 9.67 11.56 2.22 3.08 3.27 

Family prestige value 12.69 15.45 14.07 3.13 2.83 3.28 

Health value 10.19 12.11 11.15 2.34 1.90 2.34 

 
D 

E 

P 
E 

N 

D 
E 

N 

T 

Adaptability 9.91 11.49 10.70 1.61 1.04 1.57 

Boldness 11.62 9.72 10.66 1.43 1.26 1.57 

Imagination 11.54 8.93 10.25 1.23 1.51 1.85 

Innovation 10.84 8.69 9.89 0.96 1.64 1.50 

Leadership 11.47 9.17 10.32 1.06 1.38 1.68 

Maturity 11.46 8.89 10.17 1.08 1.53 1.84 

Mental health 11.00 8.83 9.91 0.77 1.34 1.54 

Morality 9.16 11.19 10.17 1.45 0.90 1.58 

Self control 8.91 10.91 9.91 1.56 0.90 1.62 

 Social warmth 8.50 10.59 9.54 1.42 1.33 1.73 

 200 200 400 (N) 200 200 400 (N) 

 

Table 1 shows the descriptive statistics i.e. the mean and standard deviation of the samples in both the areas, i.e. 

urban and rural and also of the total sample. It reveals that the means of different dimensions of values like 

democratic, aesthetic, economic, knowledge, hedonistic and power value and different dimensions of 
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personality like boldness, imagination, innovation, leadership, maturity and mental health are higher in case of 

urban youth than rural youth. And for other dimensions of values like religious, social, family prestige and 

health value and the other dimensions of personality like adaptability, morality, self control and social warmth 

the mean values of rural youth are higher than that of the urban youth. 

 
 

Table 2: Summarized Result of One Way ANOVA for Values and Personality of Entire Sample with 

respect to Area 
 

**p<0.01 

The findings of One Way ANOVA indicate that the influence of area on the different dimensions of values and 

personality have been found to be largely significant. That means based on area, i.e. urban or rural the value 

system changes and thus also influences the personality of youth. Therefore the hypothesis I is accepted. 

Table 3: Relationship between different dimensions of values and personality among urban and rural 

youth 

  

adaptability boldness imagination innovation leadership maturity 

Mental 

health morality 

Self 

control 

Social 

warmth 

Religious 

value 

Correlation .389** -.300** -.459** -.402** -.423** -.467** -.502** .465** .453** .476** 

N 400 400 400 400 400 400 400 400 400 400 

Social value Correlation .339** -.193** -.391** -.245** -.200** -.355** -.336** .390** .414** .393** 

N 400 400 400 400 400 400 400 400 400 400 

Democratic 
value 

Correlation -.278** .219** .392** .268** .209** .271** .272** -.380** -.374** -.250** 

N 400 400 400 400 400 400 400 400 400 400 

Aesthetic 
value 

Correlation .018 .174** .081 .132** .134** .160** .141** -.007 .024 -.022 

N 400 400 400 400 400 400 400 400 400 400 

Economic 
value 

Correlation -.154** .174** .222** .274** .250** .235** .259** -.155** -.108* -.206** 

N 400 400 400 400 400 400 400 400 400 400 

Knowledge 
value 

Correlation -.231** .424** .369** .348** .377** .305** .297** -.268** -.290** -.351** 

N 400 400 400 400 400 400 400 400 400 400 

Hedonistic 
value 

Correlation -.233** .199** .276** .212** .299** .353** .348** -.289** -.253** -.248** 

N 400 400 400 400 400 400 400 400 400 400 

Power value Correlation -.314** .367** .467** .438** .430** .419** .357** -.374** -.381** -.427** 

N 400 400 400 400 400 400 400 400 400 400 

variables df F 

Religious value 398 256.02** 

Social value 398 85.91** 

Democratic value 398 106.78** 

Aesthetic value 398 12.82** 

Economic value 398 56.61** 

Knowledge value 398 114.58** 

Hedonistic value 398 78.75** 

Power value 398 197.15** 

Family prestige value 398 84.91** 

Health value 398 80.69** 

Adaptability 398 136.15** 

Boldness 398 183.07** 

Imagination 398 406.45** 

Innovation 398 266.74** 

Leadership 398 346.67** 

Maturity 398 373.82** 

Mental health 398 387.39** 

Morality 398 282.09** 

Self control 398 242.23** 

Social warmth 398 231.00** 
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Family 

prestige 

value 

Correlation .325** .007 -.300** -.179** -.230** -.354** -.341** .374** .317** .292** 

N 400 400 400 400 400 400 400 400 400 400 

Health value Correlation .264** -.131** -.239** -.228** -.309** -.360** -.320** .217** .220** .263** 

N 400 400 400 400 400 400 400 400 400 400 

**p<0.01 

 

Correlation has been found to be highly significant between the dimensions of values and personality among 

urban and rural youth. Religious value, social value, democratic value, economic value, knowledge value, 

hedonistic value, power value and health value have significant relationship with adaptability, boldness, 

imagination, innovation, leadership, maturity, mental health, morality, self control and social  warmth. Aesthetic 

value has significant correlation with boldness, innovation, leadership, maturity and mental health. Family 

prestige value has significant correlation with adaptability, imagination, innovation, leadership, maturity, mental 

health, morality, self control and social warmth. 

 

IV.  Discussion 

It is a known fact that Indian culture is full with its assets of traditional values that frame different cultural 

practices in different community throughout the country and naturally there exists a significant difference in 

practicing these rituals or norms among all these various places and people as well. But mainly the youth 

generation has the responsibility to carry forward the culture of India. Therefore to know the present scenario of 

value system the youth generation can be focused on.  

It is another known fact that this value system has great impact on the well being of every person mainly on 

their personality because in many cases people do lots of things and take decision driven by their innate values. 

Therefore values and personality have an interrelationship. This relationship can be positive or negative.  

There is also difference in value system between rural and urban areas and also some fine discriminating 

features between the personality features that evokes from a person’s appearance between the rural and urban 

people. It can be said that the values influence the personality such a way that often the personality gets shaped 

based on the preaching of those values. It is true that personality is a mixture of both innate and environmental 

factors and it is also true that values are not only acquired from the surroundings but also it is ingrained within 

us being human.  

Mostly it is being seen that there exists significant difference between rural and urban youth in terms of their 

personal values. The study conducted by George and Uyanga (2014) is mention worthy to draw the connection 

with the findings of this study. They found in their study that Youths must be committed to imbibing moral 

values and upholding them through life as these values will shape the ways they think, speak and even act. 

Moral standards can rise in contemporary societies if the zeal of youths brings about the restoration of moral 

values.  

The values and personality are interrelated. It depends on each other and influences each other. It is being found 

out in the study too that there exists significant correlation between values and personality of youth. In support 

of this finding also a few previous studies are needed to be mentioned. Heaven and Ciarrochi (2007) in their 

study have revealed that both personality and personality change predicted religious values and the specific 

effects depended on gender. Participants higher in hope, joviality, psychological acceptance and mindfulness 

also tended to be higher in religious values. Study done by Bilsky and Schwartz (1994) relates with the findings 

of this study is that both meaningful and systematic associations of value priorities with personality variables 

exist.  

V.  Conclusion 

The analysis of the findings reveals that there is significant difference between urban and rural youth in terms of 

personal values. Cultural practices, family traditions, traditional social values and practices are reasons behind 

this difference.  

And there is significant impact of values on personality of youth. Adaptability, boldness, imagination, 

innovation, leadership, maturity, mental health, morality, self-control, social warmth etc. are key influencing 

factors in this regard.  

Therefore it can be said that the personal values of an individual shapes the personality of that individual and 

they are closely related with each other and one influences the other. The social norms, practices, customs, 

traditional ethics are related factors in shaping one’s values and invariably in framing the personality of that 

individual. 

VI.  Implication of the study 

In every family different value system exists and it has impact on the youth. So a healthy family environment 

with good value system should be inculcated from the beginning for better human development. Therefore it is 

our earnest duty to protect the Indian culture and heritage through our own practices. 
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