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I. Introduction 

During the last decades, increased economic, technologic, social and political changes have led to alter the 

cultures of different societies. Also, cultures have been formed from values and beliefs which are the main 

principles of a society. However, we encounter changing values following the change of cultures. The change of 

value system is always gradual like the sun; if we look at the move of sun and its shadow, its movement will not 

be perceptible for us, but if we work for a few time, we can completely see the change of shadow and sun, and 

the change of night and day or the age are like it (Rafipoor 2009: 129).                                                          .                                                                                                       

Additional to gradual  moving, the values have a layer  manner in every society, that is, the most important 

values are placed in the center of the layers, and the importance of values are decreased whatever we move 

toward the external layers. In fact, these values derive the societies toward the development by different 

contents grown in them. If the post materialism values are placed in the center and material values around them, 

the moving towards the social development will begin. Today in societies of the world, the university is the 

most important center of developing of science and knowledge, and trains the most important future agents of 

society. So, investigating the value orientation of students and agents related to it is important to study social 

development in different foundations of the society.  

 

II. Brief Review of Literature 

In this part, we review available researches as the literatures of current study.  

Ma’dani and Khosravaki (2010) have carried out a research by using Inglehart’s theory to evaluate the factors 

affect value orientation of students from Azad University. The Faculty of Humanities was randomly selected. 

The results show there is synthetic value orientation among students from the Faculty. Also, there is a 

significant relation between independent variables (gender, religion and the amount of satisfaction of life) and 

value orientation. Also, there is a weak significant relation between use of media, place of live, social class and 

value orientation. Mirfardi (2006) investigates the relation between the indices of human growth and value 

orientation among the residents of Shiraz and Yasooj cities by using survey method. He has randomly 

interviewed 990 young people whose age are 15 and up to it. The research’s data show that there is a direct 

relation between the index of human growth (other than the variable of condition of freedom of speech) and 

value orientation. The value orientation is increased more, if the index of human growth is improved, and people 

are more compatible with development from the viewpoint of value. 

Yannis Theocharis (2011) testes the theory of Inglehart in a research named “Young People, Political 

Participation and Online Post Materialism in Greece”, He states that better chances of education of youths will 
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be provided by developing economy and increasing physical security. Attending these values result in increasing 

the tendency of youths to group acts. He says internet users are educated and wealthy young people are similar 

to the post materialism features. The results of this research show post materialism values take effect on online 

political activities, and it makes them to feel no affection for traditional forms of policy. Also, he says that the 

post materialism has a direct relation with the use of internet.                                                                .                                                              

Mike Savage and Shinobu Majima (2007) investigate the cultural changes in British by a critical look to 

Inglehart’s theory. They have used the survey data of the world value in British for 1981, 1990, 1999, and 

concluded that organizing cultural values are complex and they cannot simply be divided into materialism and 

post materialism values, and prefer that most of political capacity and essence of attitudes are recognized by 

distinguishing between liberal values and authoritarian and between rebellious citizens and same social class.  In 

this paper, they show there is little evidence for a main change between 1981-1999, and Britain; in fact, young 

people especially have a little tendency without post materialism.                                                           .                     

In the research named “The Interaction of Materialism and Post Materialism in Predicting Dimensions of 

Personality and Social Essence”, Carol L. Jurkiewicz and Robert A. Giacalone (2004) with emphasizing the 

interaction between material and post material values, seek to come through the limitations of single dimension 

model of Inglehart. Findings of this research show that combinative model suggested by them can better succeed 

in explaining the dimensions of personal and social identity.                                                                       .                                                                                                                  

Weinberg (2002) has emphasized the role of university in social change in his study. From his viewpoint, the 

university gives an opportunity to person for determining educational and job course and it can be the factor of 

social change by this procedure.  

III. Principles and Theoretical Framework 

There is an attention to the discussion of values in all field of humanities science such as sociology (Durkheim, 

Parsons …), psychology (Allport & Rokeach …), anthropology (Kluckhohn &...), political science (Inglehart), 

showing the importance of knowing this concept. Rokeach specifies three inherent factors in defining the value: 

value as a firm belief, value as a criterion for attitudes and acts and value as a standard. (Vosooghi, 2009:95). 

Also, Schwartz divides the source of all present values in society into three groups: person’s organism, the 

survival of group and means of interaction. Accordingly, he presents 6 groups of whole values: enjoying, 

motivation, self –leadership, custom, being same class and security. The first three groups are related to 

changeable values and the second three groups are related to constructive values (Mirfardi, 2006:76). Allport 

considers values as dominant interest and the personality as thing which is determined by the interests and 

attitudes (Agha Mohammadi, 2006:142). Inglehart, also, investigates the relation among cultural fields, values 

and economic conditions.  He believes that appearing the values and new style of life is one of the most 

important and deepest revolutions occurring in industrial developed societies. Although, the renovation consists 

of removing the respect from modernism and respecting the custom, “appearing new culture is more important 

than mentioned revolution” in our viewpoint. The most documented evidence on this claim is the revolution 

from materialism to post materialism occurring in values of new generation in industrial development countries 

(Inglehart, 2011:24). He believes that unprecedented economic security of the after-war period leads to 

revolution of generations from material value to post material value, and youths attend to post material value 

more than adults, and he knows this condition is related to revolution of generations rather than reflection of 

elderly. From his viewpoint, the people with post materialist values are more literate and more activate than 

people with materialist values; as a result, they are more effective on different issues (Mirfardi, 2006:63).                                                                                        

In the theory of Inglehart, the material values are those which are around of  biological and security needs, and 

those values which are around the social needs  are post material values. He believes that there is a expand 

family in which members acted same before developing and growing the economy. In fact, with Durkheim’s 

view, mechanical society and its value is material, also, policy and government which are formed in this society 

are formal. In this society, people act more religiously. But, when economic growth causes division of labor and 

specialization, people make decisions more freely, because they have self-religion and self-confidence. For 

example, they select their candidate in election freely, and establish the real democracy, and they have more 

freely view about miscarriage and forming single parent family. In fact, their value in this form tends to express 

the existence named post materialism value (Inglehart, 2009, Inglehart, 2001, Inglehart, 2011). Also, he 

proposes two main hypotheses for stating his theory: 

1.  Rare hypothesis: Personal priority reflexes the environmental condition of the person. For example, 

splendor period leads to increasing post materialism and rare period leads to materialism. 

2.  Socialization hypothesis: According to this hypothesis, fundamental values of person reflect the 

condition experienced before his or her adulthood (Vosooghi, 2009:107).  

Iran society has also passed different stages in past decades like other societies.  For example, before the 

revolution, because of oil crisis and increasing the oil price, oil income of Iran significantly increased that this 

issue led to increase of per capita income and to increase the western consuming goods, and the western values 

entered Iran by tourists and programs of TV (Rafipoor, 2009:73). Revolution event led to form the revolutionary 

values included Islam, equity and love of freedom. After that, 8-years war was accompanied with national and 
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religious values followed by 8 years presidency of Hashemi Rafsanjani that the period of construction was 

started, and it was tried to remove retardation and losses of the war, and values surrounded this base. After this 

period, reformist government of Khatami took power with the discourse of freedom of speech. In this period, 

initial values of revolution such as freedom were emphasized, accordingly, ideas like the dialogue among 

civilizations and establishment of Islamic city councils were formed. Of course, all of these established demands 

were not satisfied (Azad Armaki and Ghaffari, 2004).                                                                               .                                                                                                              

Also, studies show that universities of Iran today have been faced with serious transformations, because of 

different social, economic and cultural flows in such way that significant part of students benefit from new 

values (Khaleghifar, 2002; Talebipor and colleagues, 2008; Maleki, 2008). 

 

IV. Hypotheses 

According to principles, this research seeks to examine following hypotheses by using Inglehart's theory and 

evolution of religiosity of Glark and Stark : 

1. There is a relation between students of Shiraz and Yazd Universities and orientation of material and 

post material values. 

2. There is a relation between native students of Yazd and Shiraz Universities and orientation of material 

and post material values. 

3. There is a relation between value orientation and fundamental variables (age, gender, religion, 

marriage, education, place of residence, income, university and ethnicity). 

4. There is a relation between different dimensions of religiosity and value orientation. 

 

V. Method 

The method plays the main role in the scientific research, and helps the researcher to achieve the purpose and 

truth (Sarokhani, 1999:24). The quantitative method is the appropriate method of this research and the used 

technic is survey. All educating students of universities of Shiraz and Yazd are the statistical population of this 

research. Students educating in university of Shiraz were 14022 people (8113 women, 5909 men) and students 

educating in  university of Yazd were 10426 (4400 women, 6026 men). Stratified sampling is used in the 

statistical population which has unharmonious structure. So, the researcher has extracted the statistic of students 

by separating three indices: university, gender, education. The size of sample has been obtained by the 

significant level of 95% by 374 people for Shiraz and 370 people for Yazd by using the Cochran and sampling 

tables. Finally, the number of sample increased in 400 people for more reliability.  

 

VI. Research Findings 

A. The Brief Description Of The Sample 
The results in Table 1 indicate that the sample under study can be described as follows: Age mean of statistical 

population is 21.86 (Shiraz 22.23, Yazd 21.5). Among this, 57.5 % are women and 42.5% are men (Shiraz 

55.5% women, 44.5 % men - Yazd 59.5% women, 40.5% men). 10.4% is married and 89.6% are single from the 

total statistical population (Shiraz 11.5% married, 88.5% single-Yazd 9.3 % married, 90.8 single). Generally, 

285 respondents are native (35.6%), 515 respondents are non-native (Shiraz 35.8%, native and 64.3% non- 

native, Yazd 25.5% native, 64.5% non-native) among 800 respondents.                                                              .                                                            

From the view point of education, 76.9% of them  are educating in BA level, (Shiraz 72%-Yazd 81.7%),20%  in 

MA level (Shiraz 23.5%, Yazd 16.5%) and 3.1% in Ph.D. level( 4.5% Shiraz, Yazd 1.8%). 94.8%  of 

respondents are Shiite (Shiraz 92.8% - Yazd 96.7%) and 4.1% of them are Sunny( Shiraz 6.2%-Yazd 2%) and 

other are non-Muslim.  From the viewpoint of income, 10.6% of statistical population have income less than 

400000 tomans1 (Shiraz 9.8%-Yazd 11.5%), and 31.6% have income between 800000 -1200000 tomans2 

(Shiraz 32%-Yazd 31.3%), and 16.4% have income higher than 1200000 tomans3 (Shiraz 23.3%-Yazd 9.5%). 

Also, 83% of statistical populations are Fars and others are not Fars (Shiraz 78.3-Yazd 87.8). 

Table 1 - Distribution of the percentage of respondents 
Place of resident Marriage Gender Age 

Nonnative Native Married Single Man Woman Mean City 

64.3 35.8 11.5 88.5 44.5 55.5 22.23 Shiraz 

64.5 25.5 9.3 90.8 40.5 59.5 21.5 Yazd 

64.4 35.6 10.4 89.6 42.5 57.5 21.86 Total 
Education Religiosity Income 

Ph.D. MA BS Shiite Sunni 4 3 2 1 City 

4.5 23.5 72 92.8 6.2 23.3 32 35 9.8 Shiraz 

1.8 16.5 81.7 96.7 2 9.5 31.3 47.8 11.5 Yazd 

3.1 20 76.9 94.8 4.1 16.4 31.6 41.4 10.6 Total 

                                                           
1. Less than 129.032 dollars 
2. Between 258.064 - 387.096 dollars  
3. Higher than 387.096 dollars  
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B. Data Inference Analysis 

The first and second hypotheses investigate the relation value orientation among students of Shiraz and Yazd 

universities and native students. In table 2, the results of the test have been shown. According to the results (T=-

0.270) and (sig=0.787) for the first hypothesis, it must be said that there are not significant difference in their 

value orientation in both cities. So, the first hypothesis is not supported. But obtained results are changed by 

separating native and nonnative students such that (T=-3.232) and (sig=0.001) show a significant relation and 

support the hypothesis. 

Table 2 - The relationship between value orientation of students in Shiraz and Yazd 

Sig T 
Standard 

error 
Standard 
deviation 

Mean Frequency Dependent Variable City 

0.787 0.270- 
0.47 9.51 110.68 400 Value orientation Shiraz 

0.45 9.09 110.86 400 Value orientation Yazd 

0.001 
3.232- 

1.10 13.20 110.09 143 Value orientation Native Shiraz 

 1.07 12.83 115.08 142 Value orientation Native Yazd 

According to table 3, obtained results are as follow for evaluating relation between fundamental valuable and 

dependent valuable of research:  

Ethnic: in this hypothesis, there is not a significant relation for total statistical population of research by 

(sig=0.242) and (T=-0.171).                                                                                  .                                                                  

Gender: this hypothesis by (T= -6.748) and (sig=0.000) for statistical population and Shiraz (sig=0.000)-Yazd 

(sig=0.003) has been supported. It means that men with the mean (116.9029) are more post materialist than 

women with mean (10.51322) for statistical population.   

Marriage: this hypothesis is rejected in Shiraz with (T=-0.672) and (sig=0.502) and statistical population with 

(T=1.217) and (sig=0.224) other than Yazd with (T=2.168) and (sig=0.036). 

Place of resident: about differences between native and non-native students, this hypothesis is supported by the 

results (T=-3.406) and (sig=0.001) in Shiraz, and (T=4.206) and (sig=0.000) in Yazd; by this difference that 

native are more post materialism than non-native in Yazd.                                                                                     .              

Income: the effect of income on the value orientation of them is supported by obtained (F=4.181) and 

(sig=0.006) in Shiraz. But, (F=1.460) and (sig=0.225) show that there is a relation between dependent variables 

and income in Yazd. Finally, the hypothesis is supported by (F=2.958) and (sig= 0.032) for statistical 

population. According to obtained results for total sample, the group with income 800-1200 and mean of 

(110.6443) involves the most post materialism respondents, and the other classes are considered materialism by 

little difference.                                    .                                              

College:  in relation to the effect of college on value orientation this hypothesis is rejected by obtained results 

(F=0.510) and (sig=0.769) for Yazd and (F=0.510) and (sig= 0.769) for statistical population other than Shiraz 

with (F=2.560) and (sig= 0.027).                                                                               .                              

Educational level: the hypothesis of relation between different educational levels and dependent variable is 

supported by obtained (F=7.98) and (sig=0.000) for statistical population, and (F=95.6), (sig=0.001) for Shiraz, 

and (F= 6.26) and (sig= 0.002) for Yazd. The results of comparing mean show that BA is more post materialism 

than other educational level and Ph.D. are more materialism than other educational level.                                                   

Religion: the hypothesis is not supported by the results (f=2.242) and (sig=0.107) for statistical population and 

(F=1.906) and (sig = 0.15) for Shiraz, and (F=0.062) and (sig= 0.94) for Yazd.  It means that religious 

difference of people has no effect on value orientation.                                                                               .                                  

Age: according to obtained results in Shiraz (sig=0.000), (P=-0.247) Yazd (P=-0.129), (sig=0.001), statistical 

population (P=-185), (sig=0.000), this hypothesis is supported.  Results show that there are reverse relation 

between age and value orientation. It means the owing-higher age people having more tendencies to material 

value.  

Table 3 - The relationship between the various dimensions of religiosity and value orientation 
Ethnic Place of resident Marriage Gender Age 

City 
Sig T Sig T Sig T Sig T Sig P 

0.273 1.098- 0.001 3.406- 0.502 0.672 0.000 6.208- 0.000 -0.247 Shiraz 
0.885 0.145 0.000 4.206 0.036 2.168 0.003 2.972- 0.001 0.129 Yazd 

0.242 0.171 0.900 0.126- 0.224 1.217 0.000 6.748- 0.000 0.185- Total 

College Education Religiosity Income 
City 

Sig F Sig F Sig F Sig F 

0.072 2.560 0.001 6.95 0.15 1.906 0.006 4.181 Shiraz 

0.769 0.510 0.002 6.26 0.94 0.062 0.225 1.460 Yazd 
0.087 1.930 0.000 7.98 0.107 2.242 0.023 2.958 Total 

Also the obtained results for the hypothesis of relation between different dimensions of religiosity and value 

orientation are as follows which are shown in table 4: 

Affection dimension: this hypothesis is rejected by obtained (P=0.078), (sig=0.121) for Shiraz, and (P=-0.017), 

(sig=0.626) for statistical population, but this hypothesis is supported in Yazd by (P=0.122), (sig=0.014), and 

shows a direct relation. It means higher religiosity, more post materialist.                                                     .                                                                                                                          

Outcome dimension: this hypothesis is supported by the results (P= 0.003), (sig=0.957) for Shiraz, (P=0.032), 
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(sig=0.364) for statistical population, (P= 0.123), (sig=0.014) for Yazd.                                                              .                                                                                  

Cognitive dimension: according to finding this hypothesis is rejected by obtained (sig=0.112), (P=0.056) in 

statistical population and (P=0.036), (sig=0.471) in Shiraz, and (P=0.103), (sig=0.04) in Yazd.                     .                                                                                                           

Belief dimension: mentioned hypothesis is rejected by obtained (sig=0.286), (P=0.054) in Shiraz, (P=0.208), 

(sig=0.063) in Yazd, and (sig=0.026), (P=0.458) in statistical population.                                         .                     

Rites dimensions: also, this hypothesis is rejected by obtained (P=0.005), (sig=0.928) in Shiraz, (P=0.046), 

(sig=0.194) in statistical population, other than Yazd with (P=0.171), (sig=0.001).                                             . 

Finally, religiosity: the total index of religiosity is supported by obtained (P=154), (sig=0.002) for Yazd and it is 

rejected by obtained (P=-0.029), (sig=0.561) for Shiraz and (P=0.020), (sig=0.569) for statistical population. 

Table 4 - The relationship between the various dimensions of religiosity and value orientation 

Number Sig 
The correlation 

coefficient 

Independent 

variable 

Dependent 

variable 

400 0.121 -0.078 Shiraz 
Affection  

dimension 
400 014.0  0.122 Yazd 

800 626.0  0.017 Total 

400 0.957 0.003 Shiraz 
Outcome 

dimension 
400 0.014 0.123 Yazd 

800 0.364 0.032 Total 

400 0.471 0.036 Shiraz 
Cognitive 

dimension 
400 0.040 0.103 Yazd 

800 0.112 0.056 Total 

400 0.286 -0.054 Shiraz 
Belief 

dimension 
400 0.208 0.063 Yazd 

800 0.458 0.026 Total 

400 0.928 -0.005 Shiraz 
Rites 

dimensions 
400 0.001 0.171 Yazd 

800 0.194 0.046 Total 

400 0.561 -0.029 Shiraz 

religiosity 400 0.002 154. 0 Yazd 

800 0.569 0.020 Total 

C.        Multiple Regression Analysis 
According to the obtained results from multivariable regression, it can be said that in Shiraz, only five variables 

gender (woman), age, income (800000 -1200000 tomans1), income (less than 400000 tomans2), and residential 

place (native) have remained in fifth stage among all variables entered the regression analysis. Finally, they 

would explain 24.5% of changing dependent variable. According to coefficient of regression, it is clear that 

these 5 variables have negative relation with value orientation. It means that respondents tend material value by 

increasing the age. Also, women and native people are more materialist than men and non –native people. Two 

group with income 800000 -120000 and less than 400000 are more materialist than other groups. The obtained 

amounts for T, and significant level show there is a significant relation between all variables with value 

orientation by the reliability 95%.  Also, in Yazd, 7 variables of residential place (native), married condition 

(married), gender (woman), age, educational level (MA), religious rites and educational level (BA) have 

remained in 7th stage.  As it is observed these variables have been able to explain 16.5 % of changing dependent 

variable. So 83.5% of changing dependent variable is explained by other variable which are not intended in this 

research. Also total correlation coefficient of these 9 variables is equal to 0.406. According to coefficient of 

regression model, it is clear that variables of residential place (native), married, educational level (M.A), rite 

dimension, and educational level (BA) have direct and positive relation with value orientation. And variables of 

gender (woman), age have a negative relation with value orientation.  It means   natives, married, and M.A and 

BA people are more post materialism than singles, Ph.D. people, and non- native people in Yazd University. 

Also, people who are more religiosity are more post materialism. In contrary, women are more materialism than 

men, and people become more materialism by increasing the age. The column of standard 𝛽 shows that the 

educational level (M.A) is the most effective independent variable on value orientation.                                                       

Finally, in statistical population, 7 variables of gender (woman), age, income (800000-120000), married, city 

(Shiraz), college (economy, management, and accounting), and religious rites dimension have remained in 7th 

stages. These variables have been able to explain 14.3% of changing dependent variable, so it can be said 

854.7% of changing dependent variable are explained by other variables. According to coefficient of regression 

model, it is clear that variables of gender (woman), age, income (800000 -1200000 tomans3) have negative 

relation with independent variable. And variables married, city (Shiraz), college (economy, management, and 

accounting) and religious rites dimension have positive relation with dependent variable. It means women are 

materialism more than men, but the married people are post materialism more than singles person, Shiraz people 

                                                           
1. 258.064 - 387.096 dollars  
2. Less than 129.032 dollars 
3. 258.064 - 387.096 dollars  
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than Yazd, economic college than management. Also, it is said that variable gender (woman) is the most 

effective independent variables on dependent variable.  

Table 5 - Variables entered into the regression equation for variance value orientation 

 

VII. Conclusion 

In this research, with using Inglehart’s theory and Glark and Stark’s indexes of religiosity, the demographic and 

religious factors related to value orientation of students of universities have been investigated. According to 

obtained results, the tendency to material value goes up by increasing age, in contrary; the tendency to material 

value goes down by decreasing age. This result is opposite of the Inglehart’s theory, because, material value 

must be created in the initial stages and after passing it, people tend to post materialism value, from his 

viewpoint.  This finding is explainable by analyzing the structure of patriarchy in Iranian family; because some 

children are supplied by their family until adulthood, even initial years of their marriage life. So, most students 

of universities are supplied by their families and they tend to post material values. But, they become 

independent by increasing their age. Increasing material needs lead to neglect the post material values.                                                                       

Since, men have more activity in different areas of society than women and condition of growth and progress 

are more for them, and women have traditional attitudes, men benefit from post materialism more than women.              

For this reason, we see, in more traditional and more religious city of Yazd, the married people have more 

tendencies to post materialism than women. But, there is no difference between married people and single 

married people. This point shows that social and traditional factors in Yazd have been able to provide a relative 

security for married people. For this reason, their value orientation has been changed from materialism to post 

materialism. But, in Shiraz, respondents have not able to reach the security after marriage, so they deal with 

material value.                 .                      

As it is said, people in Yazd are more supported by family and traditional environment, for this reason, we see 

that native students of Yazd have more post material value than non-native students. But in Shiraz, the native 

students are materialism and non-native students of Shiraz have post material value.  According to Inglehart's 

rare theory, it can be explained that different economic and social foundation can reveal different forms of value 

orientation; that there are economic growth and religious and traditional belief in Shiraz, so, people who have 

value orientation are more post materialism, and rare and growth lead people to deal with biological issues and 

orientation becomes more materialistic in Shiraz. In fact, economic growth inside contentment and satisfaction 

of life lead to social development of people and more tendencies to post materialism. In contrast, the decrease of 

religiosity level is the reinforcing of contentment and satisfaction of life concept in Islamic religion. On the 

other hand, tendency to consumerism and luxury life lead to increase the tendency toward material values. This 

finding is contrary to Engelhard's theory, because he knows the religiosity is opposed to post material value. 

Since in Islam, material value such as respecting women’s right, protection of environment, and freedom of 

speech have been emphasized, religiosity is confirms of post materialism. Post material value has increased by 

its increasing. According to socialization theory of Inglehart, main values existing in people are the reflections 

of conditions that they experience in childhood. So value behavior of people of Yazd and Shiraz can be resulted 

from different forms of socialization of them. In separating native students of universities of Yazd and Shiraz, it 

                                                           
1 Between 258.064  - 387.096 dollars 
2 Less than 129.032 dollars 

 Sig 
Std 

error 
Beta b Amount  F 2R R Variable Steps City 

0.000 603.1  363.0-  12.56-  43.050 0.098 0.312 Gender (female) First 

Shiraz 
 

0.000 285.0  319.0-  03.2  47.205 0.192 0.438 Age Second 

0.000 666.1  176.0-  48.6-  35.157 0.210 0.459 
The third category of 

income1  
Third 

0.000 641.2  177.0-  29.10-  30.539 0.236 0.486 
The first group income 

2 
Fourth 

0.000 646.1  096.0-  45.3-  25.525 0.245 0.495 Location (Native) Fifth 

0.000 198.1  160.0  78.3  20.415 0.049 0.221 Location (Native) First 

Yazd 

 

0.000 843.1  072.0  08.8  16.490 0.077 0.227 
Marital status 

(married) 
Second 

0.000 083.1  173.0-  99.3-  14.159 0.097 0.311 Gender (female) Third 

0.000 287.0  194.0-  81.0-  12.605 0.113 0.336 Age Fourth 

0.000 240.4  487.0  86.14  13.174 0.143 0.378 Education (MA) Fifth 

0.000 997.0  297.0-  78.8-  52.767 0.069 0.249 Gender (female) First 

Total 
 

0.000 182.0  225.0-  21.1-  48.490 0.108 0.329 Age Second 

 

0.000 1.039 0.101- 16.3-  35.131 0.117 0.342 
The third category of 

income 
Third 

0.000 1.632 0.076 62.3  28.626 0.126 0.355 
Marital status 

(married) 
Fourth 

0.000 0.980 0.096 80.2  24.295 30.13  0.364 City( Shiraz) Fifth 
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is concluded that native students of Yazd, owning more pure sample of Yazd thought, are more post materialist 

than natives of Shiraz. In fact, materialism is the tendency to the material along with neglecting spiritual issues.  

According to this point, people tending to materialism know the material welfare as a success, so they attempt 

hard to obtain material thing (Golparvar & Naderi, 2010:209).                                                                   .                                                                    

As it is seen in Shiraz, the income which is the sign of material, effects on people’s orientation. But in Yazd, the 

material is not valuable, because the income does not influence on their value orientation, and religiosity has 

effect on their orientation of value.                                                         .                                                          .                                                              

As Chalabi says, when the members of social organization –that are under the govern of social system- do not 

have same value and belief, their expectations will be not same about a specified issue (Sedigh Orei & Asghar 

Por Masoleh, 2009:69). Accordingly, it must be said that condition of Shiraz and Yazd reflect different values 

for their people, so, existing norms in these cities and people’s interaction are different to these values. Because 

people of Yazd are more religious, they attend to post material values. People of Shiraz are less religious, and 

they tend to material values.                                                                                                                          .                                                                                                                                          

If we want to compare the obtained results of this research and previous researches, we must say that  obtained 

results of this research  is same with  results of other researches in some cases, and in some cases it  rejects 

them. For example, Mirfardi (2006) concluded that tendency to post materialism leads to increase development. 

In the results of this research, this point has been confirmed. It means, Yazd which has less jobless people, more 

job and stability of cost and more economic growth than Shiraz, its students, also, have tendency to post 

material value more than students of Shiraz. Also, Rabani and Safaeenejad (2005) show that Iranian young 

people have eclectic values. They believe that if the foundation is provided, the movement toward the post 

materialism will be formed.  Performed results confirm this issue; because, value tendency which is the 

combination of material and post material values, is median and tendency toward social development and 

growth of post material value have been increased by providing the condition of economic growth.  
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