
ISSN (Print): 2328-3734, ISSN (Online): 2328-3696, ISSN (CD-ROM): 2328-3688 
 

              

American International Journal of 
Research in Humanities, Arts  
and Social Sciences 
               

 

         
 
 

AIJRHASS 15-402; © 2015, AIJRHASS All Rights Reserved                                                                                                                  Page 326 

Available online at http://www.iasir.net 

 
 

AIJRHASS is a refereed, indexed, peer-reviewed, multidisciplinary and open access journal published by 
International Association of Scientific Innovation and Research (IASIR), USA 

(An Association Unifying the Sciences, Engineering, and Applied Research) 

 
 

CSR - IN OPERATION 
Devika Ahuja 

Student, Symbiosis Institute of Business Management,  

Bengaluru, Karnataka, INDIA 

 

 
 

I.  Introduction 

Corporate social responsibility is not a new thought in India. However, new is that the shift in focus from earning 

profits to meeting societal necessities. 

“Dharma is for the stability of society, the maintenance of social order and the general well-being and progress 

of humankind.”       

Karna Parva from Mahabharata (Chapter 69- verse 58) 

One of the foremost commonly asked question, primarily by all those individuals and organisations coping with 

CSR problems is, what does 'Corporate Social Responsibility' mean? 

Corporate social responsibility additionally known as Corporate Citizenship, Social Performance, Corporate 

Conscience is a form of corporate self-regulation integrated into a business model. The thought of CSR emerges by 

the concept that companies no longer act as an isolated economic entities it need to work in collaboration so as to 

earn profitability and survival. CSR policy functions as an intrinsic, self-acting mechanism whereby a business 

monitors and ensures its active compliance with the spirit of the law, moral standards, and international norms. CSR 

is a method for business to encourage a positive impact through its activities on the environment, consumers, 

employees, communities, stakeholders and every other members of the general public as whole who may 

additionally considered as stakeholders.  

“Corporate Social Responsibility is the continuing commitment by business to behave ethically and contribute to 

economic development while improving the quality of life of the workforce and their families as well as of the 

local community and society at large” 

CSR is closely coupled with the principle of sustainable development, which focuses that enterprises while making 

decisions not simply have to consider monetary factors however also have to consider social and environmental 

factors.  

II. Objectives of Research 

The following are the main objectives of the study: 

 To study the concept of CSR. 

Abstract:  

“OPERATING A BUSINESS IN A MANNER THAT MEETS OR EXCEEDS THE ETHICAL, LEGAL, 

COMMERCIAL AND PUBLIC EXPECTATIONS THAT SOCIETY HAS FROM BUSINESS.”-CSR 

Corporate Social Responsibility is not concerning ecological responsibility or having a recycling policy, it is about 

considering the total representation of company, internal to external stakeholders, in each decision that a business 

takes throughout every day operations. It indicates the policies and procedures applied by firms to achieve certain 

sets of objectives, corporate missions and visions with relevance to stockholders, employees, customers, suppliers 

and different regulatory agencies and the community at giant. CSR shows future commitment of corporate towards 

the social development. Rising economies like India have numbers of companies enthusiastically engaged in CSR 

activities. Varied organizations in India are taking up CSR initiatives and consolidating that in their business 

processes. Companies are currently having separate departments and groups that develop policies and techniques 

for their CSR programs and additionally creating separate budgets for these programs. By using secondary data 

this paper analyses the thought of CSR, its evaluation, its importance, and additionally various leading examples 

of Indian organizations fulfilling its responsibility towards society by using varied modes. 

Keywords:  CSR, Stakeholders, Initiatives, Commitment. 
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 To create awareness about Indian companies those prioritise the task of CSR. 

 

III. Research Methodology 
As per the need of the objectives of the study, the research design used for the study is of descriptive kind. Keeping 

in view of the objectives that are set, this research design was adopted for bigger accuracy and comprehensive 

analysis of the research study. Secondary data was extensively used for the study.  Data from various news articles, 

Books and Web were used that were enumerated. 

 

IV. Evolution of CSR 

Evolution of the CSR is often classified into various periods. It starts with earlier period followed by the 

development of distinctive trends in the 1970s. The 1970s trends are followed by the shifts that existed throughout 

the 1990s (Matten and Moon, 2005). Following figure shows the historical timeline of CSR as a concept of business 

theory: 

The Early Classical Period: CSR was looked just as product of the industrialization method at that point. With the 

development of huge companies in 1870s the tasks of these companies increasingly affected other society domains. 

From 1900 through 1920, further rules and laws for business social responsibilities were passed. 

Figure 1: History of Corporate Social Responsibility. 
Source: Johnson (2010), “A Critical Examination of Firestone’s Operations in Liberia: A Case Study Approach”, 

Author House, USA 

 

The Immediate Post war Period: The controversy over the social responsibility of business had achieved immense 

success throughout World War II. By this time corporate philanthropy had already become a part of normal social 

and business life. Two principles, stewardship and charity shaped the foundations for modern views on CSR. 

Trends during the 1970s: During 1970s, the main focus is shifted from corporate responsibility to the corporate 

responsiveness thought. This new focus on responsiveness altered the stress from what organizations may do to what 

organizations may do to have higher sustainability. 

Shifts during the 1990s: In the 1990s, the thought of CSR emerged as the outcome of recent sorts of stakeholder 

engagement and social regulation. Critics and Scholars improved their analysis to business ethics, corporate social 

performance, green marketing, stakeholder theory and citizenship theory. 

 

V. Importance of CSR 

Corporate social responsibility leads to various direct and indirect advantages and blessings to the corporation that 

adopt it (Bueble, 2009). In synthesis, the advantages that corporations can obtain by adopting corporate social 

responsibility initiatives are as follows (Campbell, 2007): 

1. Increased worker loyalty and retention; 

2. Gaining legitimacy and access to markets; 

3. Less judicial proceeding 

4. Increased quality of products and services; 

5. Less volatile stock value; 

6. Avoiding state regulation; and 

7. Increased customer loyalty. 

8. Bolstering public image and reputation and increased brand value; 

Corporate social responsibility (CSR) activities contribute to the macroeconomic development of     a developing 

country through sustainable benefit to all. At a similar time, optimum national impact, cooperation, and 

communication would be inspired and socialized.  

 

VI. CSR in INDIA 

Infosys: Create path for overall development of society. 

Infosys is sharply concerned in a variety of community growth programs. In 1996, the corporate created the Infosys 

Foundation as a not-for-profit trust to that it contributes up to 1 percent of profits after tax every year. The Education 

and Research Department at Infosys additionally works with employee volunteers on community development 



Devika Ahuja, American International Journal of Research in Humanities, Arts and Social Sciences, 10(4), March-May 2015, pp. 326-329 

AIJRHASS 15-402; © 2015, AIJRHASS All Rights Reserved                                                                                                                  Page 328 

projects. The management team at Infosys continues to set examples within the area of corporate citizenship. They 

have taken initiatives to work within the areas of research and education, community service, rural reach programs, 

employment, healthcare for the poor, education, arts and culture, and welfare activities undertaken by the Infosys 

Foundation. 

Aptech: Creates Way for education development. 

Aptech a leading education player with a world presence has contend wider role in encouraging and nurturing 

education throughout the country since its origin. As a world player with complete solutions-providing capabilities, 

Aptech incorporates a long history of participating in community activities. It has, in association with leading 

NGOs, provided computers at schools, deprived education, training and awareness-camps. 

Anand Corporate Services Limited: Alignment of corporate goals to gaint social goals. 
Anand incorporates a long-lived commitment to fulfilling the wants of the society, it belief that for any economic 

development to be meaningful, the advantages from the business should trickle down to the society at large. Anand 

is of the firm view that the corporate goals should be aligned with the larger social goals. The target of SNS 

foundation was overall community development. The foundation has created programs in the fields of health, 

education, natural resource management and life skills training, solely to make sure that fellow humans may breathe 

easy. 

The long term goal of Anand CSR is to implement concepts like ‘Zero Tolerance Zone for Child Labour’, ‘Zero 

Waste Zone’ using strategies like Reduce, Recycle and Reuse not solely at Anand/SNSF locations but extend to 

Anand residential areas. 

Tata Group: Leads to overall community development. 

Tata Cluster in India has a range of CSR projects, most of that are community improvement programs. For example, 

it is a leading provider of maternal and child health services, family planning, and has provided 98 percent 

immunization in Jamshedpur. The corporate additionally focuses on sports development. It has established a football 

academy, archery academy, and promotes sports among employees. It offers healthcare services all over the country 

with programs like rural health development. 

Tata Cluster also has an organized relief program in case of natural disasters, as well as long-term treatment and 

rebuilding efforts. It did outstanding work during the Gujarat earthquakes and Orissa floods. It additionally supports 

education, with over 500 schools, and also encouraging the humanities and culture. It has done abundant work in 

improving the environment and native populations around its industries. 

Hindustan Construction Company (HCC): Trained & effective participation in various fields. 
HCC plays a lively role in CSR initiatives in the fields of Health, Education, Disaster Management, and 

Environment. Disaster Resource Network DRN is a worldwide initiative, promoted by the World Economic Forum 

(WEF). It was during the WEF annual meet that the large earthquake struck Gujarat in January 2001. The 

requirement for a trained and effective participation from industry was first felt there. The members of Engineering 

and Logistics segment of WEF came together to establish this network. The idea was further strengthened during the 

9/11 incident where again the industry participated in the relief operations. DRN Worldwide was formally launched 

in New York in January 2002. And shortly thereafter, DRN - India Initiative was launched. 

 

VII. Conclusion 
The dynamically changing relationships between companies and society have replaced the relationships between 

stakeholders and CSR, and also the characteristics of those relationships are analyzed. The scale & nature of the 

advantages of CSR for a corporation can vary depending on the nature of the enterprise. But, organizations without 

stakeholders are nothing. Stakeholders are important to the business, because they have a primary stake in the 

business. Organizations responsibilities towards the stakeholders are: to produce skilled management, fair returns on 

their investments, disclose relevant data, protect shareholders assets, etc. 

By following CSR practices organizations get two main advantages. It helps in: 

a) Building Relationships. 

b) Maximizing Profits. 

CSR are often win-win scenario for both society & organization. Socially accountable organization can be benefit in 

the long run profits, develops the public image, and makes the organizations more attractive hub to work with & also 

helps to eliminate judicial proceeding of government.  
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