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I. INTRODUCTION 

‘…they reinforce the economic fabric in farming communities through the presence of additional industries; 

they are a wealth multiplier, a collective right that belongs to communities; it guarantees that the use of name 

will remain attached to a region and to the community that saw its birth; they encourage a more balanced 

distribution of added value between countries of the North and the South, on the other, they stimulate quality 

and consequently strengthen competitiveness ; and they contribute to the identity of the heritage of countries and 

region’
1
 

Pascal Lamy
2
 

The term ‘geographical indication’
3
 was for the first time defined under TRIPS.

4
  There are three main forms of 

protection to GI firstly, registration as certification trademark, secondly as collective mark and lastly by way of 

sui generis system. India in compliance with the provisions of TRIPS adopted a sui generis system for 

protection of GI’s. An Act called ‘The Geographical Indications of Goods (Registration and Protection) Act, 

1999’ was enacted by the Parliament to provide for registration and better protection of geographical indications 

relating to goods.
5
 It is essential to know the meaning of geographical indication as defined in the Indian 

legislation. Under section 2(e)
 6

 Geographical indication in relation to goods, means an indication which 

identifies goods as agricultural goods, natural goods or manufactured goods which originate , or are 

manufactured in the territory of the country, or a region or locality in that territory. The essential fact being that, 

the given quality, reputation or other characteristic of goods is attributable to its geographical origin. In case of 

manufactured goods, one of the activities of either the production or of processing or preparation of the goods 

concerned must take place in such territory, region or locality, as the case may be. The Act also defines goods to 

include, goods of handicraft or of industry.
7
 It is evident from the above definition that GI protection is also 

available to manufactured goods including the goods of handicraft. The Marble Craft of Bhedaghat is one of the 

goods of handicraft to which GI protection may be accorded. The research tries to find out and develop a case of 

GI for Marble Craft of Bhedaghat. From this view, a brief background of handicraft industry in India is also 

significant. 

 

A. HANDICRAFT INDUSTRY IN INDIA 

Traditional craft of our country represents the repository of expertise gained by crafts-persons, from generation 

to generation, and has mainly been a family oriented industry.
8
 They have the potential of being commercially 
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exploited and this calls for their protection to prevent unauthorized utilization. Indian Handicrafts sector 

emerged as one of the most important foreign exchange earners for the country.
9
 As per the Government 

statistics (2011), textile industry alone contributes to about 4% to the GDP and provides employment to over 35 

million people.
10

 This forms one part of the handicraft industry while several others which remain neglected. 

The handicraft sector provides livelihood to over 7 million artisans in rural and semi-urban areas.
11

 These 

goods/products have a goodwill created over generations and thus have brand recognition. For these crafts and 

arts to sustain and survive, adequate protection needs to be provided. These handicrafts may thus be protected 

under geographical indication category of intellectual property. Such a protection confers a community right, 

and provides an edge over other products in the market.  

Review of the existing literature on geographical indications from descriptive and analytical studies to specific 

case studies generates an argument on possibility of deriving GI feasibility for any product. It reveals that there 

have been efforts to study the international and national regimes on GI, but most of them deal with EU and US 

regimes. The Indian context has not been much discussed as it is a post-WTO development and that the 

provisions on GI were incorporated only through GI Act in 1999. It is also observed on reviewing the Indian 

literature on GI that studies have been carried out on various products as eligible for GI registration, but it is just 

documentation of facts regarding various products, and that a case file for any of those products has neither been 

developed nor created. The empirical research also is weak as far as registrability of various products as GI is 

concerned. The literature casts very little light on the practical aspects of GI registration. The studies provide 

reasons and measures to be taken, but they do not highlight the steps to be taken or already taken for their actual 

implementation. No published research provides for checklists, processes or possible frameworks for 

registration of specific products as GI. The literature is thus inadequate. The need for such knowledge is met 

with present study which has identified Marble Craft of Bhedaghat as a possible case for GI registration. The 

present study through data collection aims at creating a case for Marble Craft of Bhedaghat as a potential 

geographical indication which finds no place in the existing literature on GI. 

The study here is restricted to the state of Madhya Pradesh looking at the potential of the territory to create such 

kind of intellectual property.
12

 The study tries to analyse the registrations made so far and also identify products 

or creations fulfilling the criteria of being registered as GI. The study then focuses on Marble Craft of 

Bhedaghat which is an important industry in the state and which owes its specialty to the unique kind of marble 

found at the banks of river Naramada. The marble found in this geographical region is known to be soft in 

nature and the carvings made out of it are famous.
13

 The feasibility of Marble Craft of Bhedaghat as 

geographical indication would be tested and analysed as a part of this study. The rationale of this study is to 

encourage the craftsmen
14

 to gain recognition in the markets by registering their creation as geographical 

indication.  

 

B. OBJECTIVES AND RESEARCH QUESTIONS 
The objectives of this study are;  

 To prepare a case study for Marble Craft of Bhedaghat as Geographical Indication 

 To explore how to facilitate the registration of Marble Craft of Bhedaghat as a Geographical 

Indication by acting as a pointer to action 

 

To fulfill the above objectives, the following research questions may be answered: 

 Whether it is feasible to register Marble Craft of Bhedaghat as a geographical indication? 

 If yes, what are the possible approaches to its registration? 

 

The methodology used for the study is a combination of doctrinal and non doctrinal methodology, but 

predominantly this research would utilise non doctrinal methodology. 

Doctrinal research includes the study of legal implications of geographical indications at international, national 

level and comparison of the two. It also covers the discussion and analysis of various case studies on 

geographical indications while exploring feasibility. 

Non Doctrinal research on the other hand includes collecting data from the craftsmen for creating the case for 

registration of their art as GI. This is mainly done by use of research tools like interviews and observation. The 

interview is basically an unstructured one in the sense that the answers are not recorded in a formal way in 

response to structured schedule, more so because the conversation is mainly in vernacular for the convenience of 

the craftsmen. Observation method is utilized to note the pattern of work followed at the site.  

The Marble Craft here is done by a process through which product of nature is converted to an artistic product 

by intervention of human labour and skill which is the essence of any IPR. It is thus, an action research to build 

a case file of Marble Craft as GI. The research is pointer to the action to be taken for registration of this product 

as GI. It is evident from literature review that many studies have been done on the aspect of possible GI 

registration but, the Marble Craft of Bhedaghat has not been covered by any of the studies. This makes the 

research on this topic significant. This is an addition to the existing knowledge as it covers an entirely new and 
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different aspect of Marble Craft of Bhedaghat. The collected data and its analysis answer the research questions 

and the inferences are of utility to the academic community as well craftsmen in Bhedaghat. 

 

II. GI AND THE ECONOMY 

Concept of GI has been favourably received by the developing countries unlike the other IPR’s and they are 

seen to have the potential to accrue socio-economic benefits to these countries. GI is many a times therefore, 

addressed as the ‘sleeping beauty IPR’ (WIPO 2007). In India, there have been numerous examples that goods 

being registered as GI yield more economic benefits than the non registered ones.
15

  

Limiting the scope of study to handicraft industry, it is observed that, Indian handicraft sector is an unorganized, 

labour intensive decentralized industry. However, it provides employment to over 7 million artisans in rural and 

semi-urban areas. Handicrafts form a substantial part of Indian exports and their share in the exports is 

increasing each year. Indian Handicrafts sector emerged as one of the most important foreign exchange earners 

for the country. Handicraft exports touched Rs. 10,534 crores in the year 2010-2011 while production was worth 

Rs. 17, 557 crores in the same year.
16

 The annual report of the ministry of textiles for the year 2011-12 shows 

that, the sector is estimated to employ Rs 68.86 lakh artisans. At present the export of handicrafts including 

handmade carpet has been 10651.93 crores (April- Dec. 2011) which shows an increase of 30.97% over the 

same period in financial year 2010-11, and the plan allocation is at present Rs. 245.00 crores in 2011-12.
17

 

These figures clearly convey the significant contribution of handicraft industry to the Indian economy. 

The importance of registration of a product as GI is evident from the fact that it adds value to the product, 

creates an identity for itself, assures quality and reputation and most importantly leads to economic prosperity.  

It is of significance to not only producers/craftsmen/artisans but also the consumers/purchasers. 

For any product to qualify as GI it must have some geographical characteristics. These characteristics may be 

due to various factors as; weather/climate of the region or locality, biological or cultural attribute if the region or 

locality, traditional age old practices of locality or traditional expressions having local bindings. It may also be 

due to some social, environmental, spiritual or religious practices or beliefs. The steps for identifying a possible 

GI are:
18

 

 The product must have one of the attributes related to geographical area which may be due to natural or 

human factors 

 The second step is marketing and production feasibility assurance of the goods. This may be done 

through survey of samples. 

 The third step is a consolidated effort to form an association of persons or producers or any 

organization or authority established by or under law, representing interest of producers of goods. This 

may include craftsmen, artisans, agriculturists etc. Identification of an association representing the 

interest of all such persons is vital as GI is essentially a collective right. 

 

III. IDENTIFICATION OF MARBLE CRAFT OF BHEDAGHAT 

Bhedaghat is a town and a Nagar Panchayat in Jabalpur district, Madhya Pradesh, India. It is situated at the 

banks of river Narmanda, 20 kms away from Jabalpur. The exact map location of the place is 23° 7′ 48″ N, 
79° 48′ 0″ E and 408 mts from the sea level. 

19
 This place is famous for the Dhuandhar falls (Waterfall) and 

marble rocks. The major tourist attraction here is these waterfalls. The tourists have encouraged the Marble 

Craft here. These marble rocks are world famous and have attracted entrepreneurs from Rajasthan. The 

extension of these rocks in between Jabalpur and Katni is being quarried. The marble from these areas is 

exploited for its off-white, fine-grained, banded attributes.
20

 Recently, Bhedaghat has been nominated as the site 

to be included in the coveted list of UESCO’s world heritage sites.
21

 In this backdrop it is essential to mention 

that the marble and varieties of soft stone that are quarried in the region and stone carving skills are prolific in 

this area.
22

 Stone carving is a very famous craft of Jabalpur. 

Identification of Marble Craft of Bhedaghat for GI registration calls for non doctrinal research.  

Several visits were taken to Bhedaghat for collection of data.
23

 The data was collected from the craftsmen 

working there. The tool used for this purpose was interview, mainly the unstructured one. Out of a total of 300 

craftsmen, around 25-30 craftsmen were interviewed. As that was the voluntary sample. Certain questions were 

broadly framed to be asked for collection of required information. 

 

A. DISCUSSION AND ANALYSIS OF DATA 

The answers collected through interview as well as the data collected through observation method has been 

compiled to answer the research questions. 

 

a) Geographical significance of the place and craft: 

Captain J. Forsyth speaks eloquently about the infinitely varied beauty of the rocks:  

"the eye never wearies of the ... effect produced by the broken and reflected sunlight, now glancing from a 

pinnacle of snow-white marble reared against the deep blue of the sky as from a point of silver, touching here 
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and there with bright lights the prominence of the middle heights and again losing itself in the soft bluish grays 

of their recesses. . . Here and there the white saccharine limestone is seamed by veins of dark green or black 

volcanic rock; a contrast which only enhances like a setting of jet, the purity of the surrounding marble."
24

 

 

Bhedaghat, located to the west of Jabalpur is a site which offers unique view of river Narmada, falling from a 

height. Bhedaghat has marble rocks along the banks of river Narmada which are limestone cliffs rising 30 

metres above the river waters. This site is known internationally for its archeological wealth that dates since pre 

historic times.
25

 It has a resource of limestone, marble, iron ore and refractory clay. Marble Marble and varieties 

of softstone are quarried in the region and stone carving skills are prolific in Jabalpur and Bhedaghat. 
26

 The 

dolomite marble is quarried at Jabalpur, Balaghat, Chindwara, Bijawar and Sabalghat areas. Most of the local 

population is engaged in a craft which is almost 60 to 80 years old. The sculpting and carvings are done on the 

marble that is quarried from the nearby region. It has 300-400 craft persons who practice this craft. The craft is 

practiced here since generations. They have inherited the traits which kept on modifying with time. The craft 

here reveals the culture and tradition of the region. The making of idols seems to be inspired by the idols in the 

temple of Chousath Yogini. It is a temple of 10
th

 century situated in Bhedaghat.  

These hereditary craftsmen belong to the Visvakarma caste, some are Jharia and Adivasi and some are Muslims 

who have learnt the craft. The objects made from stone carving are of religious significance i.e. the idols of 

Gods and Godesses. Certain type of utensils and artistic decorative items also form the part of the craft practiced 

here.  

b) Method of production: 

As observed during the field visit, the carving process followed by most of the artisans is common. The goods 

produced here necessarily involve human labour and human skill as observed. Right from drawing a sketch, 

design, carving to processing and finishing of products, everything is done by hand. The method may be 

described in following steps: 

Step I: The craftsmen draw a sketch of the object or sculpture on the stone block using a sharp tool known as 

chisel.  

Step II: The unwanted part is then discarded using the same tool.  

Step III: The products are finished by using sandpaper or polished with multani mitti or clay, oil and cloth.  

Step IV: The carvings are beautifully made using other tools like hammer, handsaw, drill, screwdriver, punch 

and point. The Local carvers make a number of small objects like animals, boxes and trays from stone. 

 

c) Responses to the questions  

Certain questions were framed for data collection, which are as follows: 

 What is the background, geographical significance of the place and the craft practiced? 

 Is there any kind of association or cluster under which the craftsmen work? 

 What is the speciality of the work? 

 Since how many years are they and their families engaged in this occupation? 

 Are there any Government regulations/support/incentives for the art and the craftsmen?   

 What is the type of trade carried? Or how the goods reach market? 

 From which region is the marble excavated? 

 

The interview questions were asked and it was observed that out of the total sample interviewed, around 55% 

people responded. Out of which, around 15% were female artisans and 40% were male artisans. On enquiring 

about the association or cluster under which they work, the response was that there is no registered association 

or any kind of cluster under which these craftsmen work. They work individually. However, some of them are in 

the process of registering an association comprising of 20-25 artisans. They planned to register a society of 

some of the craftsmen under the M.P Society Registrikaran Adhiniyam, 1973. The advantages that they pointed 

out if such association is formed were mainly to revive the dying art, to train more and more persons in the art as 

well to create recognition for themselves and the art. The association would be able to represent the interests of 

these artisans before the government authorities so that the Government takes interest in their activities. Supply 

and transport of marble required for the art is another consideration for which creation of a group is important, 

was told.   

While talking about the specialty, the craftsmen narrated the exclusivity of the craft as it is completely 

handmade craft. The designs are developed by the local craftsmen only and that the soft marble specialty is 

unique to the place. The product range available is small animal figures like elephants etc. with carvings on 

them, kitchen utility items, idols small and big, photo frames, name plates, flower vases, tables, crockery etc. 

The work of craftsmen near Bhedaghat is mainly of carving beautiful designs and making decorative items out 

of it. They are into this art since generations and the skills have been learnt by most of them from their elder 

generation. The workers also make certain specific utensils like pata for making chapattis and marble grinder 

etc.   
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While talking about the government initiatives or support, it was told that training camps used to be organized 

for training of these artisans. But the same has not been organized since last many years. It was told that training 

was carried out by training centers during 1950’s. The government invites these craftsmen to the trade fairs and 

exhibitions with their products. Sheikh Sehjad, one of the artist and owner of Karim Arts in Bhedaghat, revealed 

that during these exhibitions, products are exchanged between the craftsmen from Agra and Jaipur. During the 

interaction, he also mentioned about his younger brother, Sheikh Aihfaz, who was awarded by Dr.APJ Abdul 

Kalam for sincere efforts in field of craft. He specializes in hard marble carvings. The craftsmen mentioned 

about their visit to Delhi for such exhibitions once in a year.   

An investigation into the economic conditions of the craftsmen revealed that most of them earn hand to mouth, 

except for some who have shops as well as karkhanas for the production of Marble Craft goods. The dolomite 

marble used for the craft is purchased at the rate of 2000/- to 4000/- per tonne. The small craftsmen buy the 

marble for Rs. 500/- to 1000/- as per requirement for two to three days. As the variety of products ranges from 

small goods to big ones, the cost also ranges from Rs. 10/- to Rs.10,000/-. Some of the craftsmen work for 

merchandisers and have to sell the items at very low cost. The retailers sell the products in local shops and 

showrooms in Jabalpur. It was told that the goods also are sent to various cities across India. The products like 

idols of average size when purchased in wholesale are available at Rs.500/- to Rs.800/-. But the same is sold for 

Rs.1200/- in big showrooms. The craftsmen thus suffer a loss.  The average income range of the craftsmen 

working here is between Rs .eighty thousand to five lacs per annum. 

Through these interactions and data collection the research points out the difference between this craft at 

Bhedaghat and the one carried out in Agra which is specifically the inlay work.
27

 

This kind of art is found to be eligible for GI registration as a good of handicraft, processing or preparation of 

which is carried out in Bhedaghat near Jabalpur. 

However, the major challenge identified is absence of association or cluster through which interest of all artisans 

would be represented and the through which GI registration may be initiated. Even if the formation of 

association is in process it will take time for its culmination. In this background, All India Artisans and 

Craftworkers Welfare Association can be the association representing the interests of these workers. This 

association has been formed with the purpose of promoting and encouraging the handicraft in India.
28

 This may 

be the appropriate organization to take this initiative. The association may also provide guidance and training to 

these craftsmen to promote their craft. They may be taught the skill of commercial production and marketing 

which will encourage export of the goods. 

B. REGISTRATION OF MARBLE CRAFT OF BHEDAGHAT (POSSIBLE APPROACH) 
The data collected from the field visits and the comparative studies with some of the products applied for or 

granted GI’s goes to suggest the capability of Marble Craft of Bhedaghat as possible GI. The research question 

that needs to be answered now is about the possible approach for its registration. The following approach is 

explored; 

 

 The registration may be made in the prescribed form GI-IA
29

 included in classes, namely class 20 and 

21 of the fourth schedule. The application may be signed by applicant or his authorized agent, who may 

be a person representing the association. It must be made in triplicate along with three copies of 

statement of case. An amount of Rs. 5000/- , a crossed bank draft in favour of Registrar of 

Geographical Indications is to be made. 

 The graphical representation of the GI along with the words, ‘Marble Craft of Bhedaghat’ may be 

made. 

 Class 20 and 21
30

 seem to be the most appropriate classes for registration as a product of handicraft. 

 The copies of locational map of Bhedaghat where the craftsmen work as well the areas from which the 

required marble is quarried are to be submitted. The certified copies of the map must show the 

publisher and date of issue.   

 The statement of user in application may contain a statement of period during which and the persons by 

whom it has been used as in the ‘Marble Craft of Bhedaghat’. The craftsmen working in Bhedaghat 

may be identified and named as authorized users. It may also contain the volume of sale or annual 

turnover of the craftsmen and other particulars as the Registrar on perusal of application may call for, 

from the applicant. 

 The details of the association filing the GI application as address of office, name of the representative, 

etc may be furnished along with the application. 

 The principal place of business would be the Bhedaghat region, near Jabalpur in Madhya Pradesh. The 

service support centres may be the nearby places from where the marble is quarried. 

 The queries from the Registrar must be answered in stipulated time. 

 Once GI registration for ‘Marble Craft of Bhedaghat’ is obtained, further processing to secure 

economic right may be undertaken as per the GI Act. 
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 The application must be accompanied by an affidavit as to how the applicant represents the interest of 

craftsmen or manufacturers of Marble Craft of Bhedaghat 

  The application shall have statement for standard benchmark for use of GI ‘Marble Craft of 

Bhedaghat’ as regards production, exploitation, making or manufacture of goods having specific 

quality. 

 The geographical origin with detailed description of human skill involved as evident from the data 

collected at the interview must also be mentioned. 

 The particulars of mechanism to ensure standards, quality, integrity and consistency will also form the 

part of application to ensure sustenance of the exclusivity of the art. 

Once the ‘Marble Craft of Bhedaghat’ is registered, the producers may file application for registered users in 

Part B of the GI registration form. 

The researchers are of the opinion that Marble Craft of Bhedaghat is an appropriate candidate for GI registration 

and that the same would be possible through conscious efforts from various stakeholders. Once the GI is 

registered, the impact will be massive and positive. 

The answer to the research question as to the feasibility of Marble Craft of Bhedaghat as geographical indication 

is positive, according to this study. It is concluded that it is feasible to register Marble Craft of Bhedaghat as 

geographical indication. The possible approach to its registration is also suggested by this study. 

It however, becomes essential to provide for a checklist to review the feasibility of Marble Craft of Bhedaghat 

as potential GI. 

 

C. CHECKLIST FOR FEASIBILITY  
The table below specifies the criteria that are fulfilled or those which need to be worked on so that the craft 

becomes eligible for GI registration. 

Table 1. 
SR.NO. CRITERIA ANALYSIS 

1. Presence of association or cluster through which registration may be 
applied for 

Not formed yet, but is in process, need to be worked 
on 

2. Significance and uniqueness of the art Yes 

3. Method of production involving human labour and skill Yes 

4. Attribution to geographical area Yes 

5. Geographical origin, area of production and map Provided 

6. Hereditary art Yes 

7. Inspection body to assure maintenance of standard Not in place, to be worked on by intervention of third 

parties 

8. Presence of supply chain for goods to reach market Yes 

 

IV. SUGGESTIONS AND CONCLUSION 

The checklist provided above clearly displays that the basic criteria laid down for GI registration or the basic 

requirements for the same are adequately satisfied by the product – Marble Craft of Bhedaghat. The research 

questions
31

 have been answered on analysis of the collected data. The first question as to the feasibility of 

Marble Craft of Bhedaghat as GI is answered positively on the basis of this study. It is evident from the data 

collected that Marble Craft of Bhedaghat is a product of handicraft having geographical significance. The 

product clears the feasibility test as geographical indication and therefore, it is concluded that Marble Craft of 

Bhedaghat is potential product for GI registration. The second question relates to the possible approach that can 

be adopted in such registration. This question is sufficiently answered in previous part of this article
32

  which 

enlists the various steps that are to be taken for effective registration. It includes filing of form for registration to 

preparing a strong statement of case based on the collected data. 

The study puts forth following suggestions for effective implementation: 

 Formation of an association involving all the stakeholders is essential for GI operationalization. This at the 

same time is a major challenge because most of the products for GI come from unorganised sector of 

craftsmen who belong to the rural community.
33

 They are unaware and unorganised. To make them realize 

the importance of such registration and bringing them together on one platform becomes a tedious task, 

which forms one of the reasons for failure of GI registration projects. To overcome this situation, the 

intervention of third neutral party in this whole process becomes necessary. It is therefore suggested that as 

in the present case of Marble Craft of Bhedaghat, efforts may be put in by All India Artisans and 

Craftworkers Welfare Association
34

 as a third neutral party to assist, organize and encourage the craftsmen 

near Bhedaghat. In one of its initiatives in Chanderi fabric, it studied, surveyed the region, the weavers and 

other stakeholders, assisted in bringing them together.
35

 The result was successful registration of Chanderi 

fabric as geographical indication. Mriganayani
36

 may be another third party assisting the craftsmen in this 

initiative. This should be carried out in a way that all the craftsmen wishing to use the GI shall be registered 

so that benefits may reach all the interested persons. 
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 GI and the quality assurance of the product go hand in hand. In other words, the quality of the 

products/goods shall be maintained. Maintaining the product quality becomes essential for the success of 

registered GI. In the case of Marble Craft of Bhedaghat, it is essential that the products adhere to the quality 

of marble used in making them and the goods that reach market must be finished and maintain the standards 

of quality laid down. For this it is essential to have a body to monitor or supervise the final products which 

in turn will help in maintaining the registered GI. 

 It is also suggested that the supply chain of Marble Craft of Bhedaghat must be strengthened to assure wider 

distribution. Strong linkages in the vertical supply chain are essential to assure marketability of the goods 

 It is further suggested that there must be well drafted policies in place for effective registration and also to 

ensure post registration benefits. It mainly includes marketing, distribution and promotion of products. The 

policies should reach the concerned population, because if they remain uninformed, the benefits will remain 

farfetched. 

 

A. SCOPE FOR FUTURE RESEARCH 

This study is restricted in its scope to exploring the feasibility of Marble Craft of Bhedaghat as geographical 

indication. However, this is a fit case for multiple IPR. A study on feasibility of other IPRs for the protection of 

Marble Craft of Bhedaghat can be carried out. GI protection is a combination of copyright and trademark. But, 

unlike the individual protection, it confers a collective right on the association of interested parties. But if the GI 

protection is not found feasible for actualization, same can be protected under other IPRs.  Marble Craft of 

Bhedaghat may be protected under the Designs Act, 2000
37

 as goods having features which can be solely judged 

by eye. This thought may further be elaborated and a study may be taken up on the aspect of its protection under 

Copyright Act, 1957 as an artistic work.
38

 Artistic quality of Marble Craft of Bhedaghat is evident and so this 

kind of protection may be afforded to it. Such studies would require time and investment and further 

investigations. The significance and repercussions of such protection may be evaluated and critically analysed.  

 

V. CONCLUDING REMARKS 

It is finally concluded and suggested that an interdisciplinary approach for branding and marketing of the 

product is essential. Enhancement of the factor of exclusivity of Marble Craft of Bhedaghat may require action 

and research beyond IPR law. The interdisciplinary approach may include measures such as marketing, 

advertising, brand building and creation of goodwill. This research is an exploratory, initial step to boost the 

visibility of this craft across the globe. 
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