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I Introduction 

I. Introduction 

 Today Social media has become the „phenomenon of teenagers‟; and is a way of life.  The growing 

ubiquity of cell phones, especially the rise of smart phones, has made social networking just a finger tap away 

and it has redefined how the individual user relate to each other as humans. It is about dialog – two way 

discussions bringing people together to discover and share information [1].  According to a survey by Nielsen 

(2009), two-thirds of the world‟s Internet population visits a social network or blogging site and the sector now 

accounts for almost 10% of all internet time [2].   

 In the age of audio visual gadgets ruling among University students have enabled them to explore new 

additions in the teaching learning process. The research study of Marisol Gomez Aguilar (2012) highlights that 

the new technological tools (social networks, blogs, video platforms, etc) have given them the freedom and 

power to share, create, inform and communicate and have become an extension of their lives‟ [3]. The Social 

Networking sites have numerous dimensions and meanings in the society.  Similarly, MacArthur Foundation 

Reports on Digital Media and learning (2008) points out that it is no longer a waste of time for young people to 

browse the internet or to use social networks, as they are assimilating technological and communications 

competences that are crucial in the contemporary world [4]. This means that, together with a convergent use of 

the social use, for communication, information and entertainment along with other networks students have vast 

potential information to push the boundaries for a bigger educational sphere, and evidence is emerging that 

students are favourably disposed towards the academic use of social networks [5]. 

 As stated by Laura James (2010) „Social Networking websites such as face book and LinkedIn have 

emerged rapidly. The use of Face book by higher education students is especially interested in gathering 

academic information [6].  New developments in the technological world have made the internet an innovative 

way for individuals and families to communicate. Social media networks have created a phenomenon on the 

internet that has gained popularity over the last decade. People use social media sites such as Face book, 

Twitter, and My space to create and sustain relationships with others [7] Spending time on social networking 

sites appears to be part of most U.S. young adults' daily activities. Ellison, Stein field, & Lampe, (2007) study 

found that, U.S. college students reported using Face book an average of 10 to 30 minutes daily [8]. Similarly 

Lenhart & Madden, (2007) study found that about half of 12–17 year olds with social networking site 
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memberships log on daily: 22% logged on to social networking sites several times per day, 26% once a day,17% 

three to five days perweek,15% one or two days per week, and only 20% every few weeks or less ([9], [10]).  

But ebrary‟s Global student E Book survey report (2011) articulates that over 69 percent of students were using 

social media for the academic purposes. In these circumstances this present study will have its own merit [11]. 

  The ease of communication on social media allows college students to remain connected with 

a large number of others such as people from high school; acquaintances met at a party, friends of friends or 

music bands. With this large sphere of friendship networks a new kind of “audience” is created for one‟s self 

presentation on the profile. Analyzing their motivational pattern with regard to their online social media 

behaviour is pertinent to study the use of the Social media shaped personality in future. 

II.  Objectives of the Study 

1. To study the reach and use of Various Applications of Social Media among the University Students of 

Tamil Nadu. 

2. To examine the popularity of electronic recourses among the University students of Tamil Nadu. 

3. To exemplify the use and purpose of Social Media among the University student of Tamil Nadu. 

III.  Methodology 

The survey method was employed to understand the reach and use of social media among research 

students in Tamil Nadu. The data was collected through a stratified random sampling from 482 research students 

whose population is about 10000. They are full time research students from five major state universities in 

Tamil Nadu viz., Madras University-Chennai, Bharathiar University-Coimbatore, Madurai Kamaraj University- 

Madurai, Bharathidasan University- Trichy and Periyar University- Salem.  They were administered with the 

research students‟ internet activities. The investigation tries to explore various observable measurable internet 

activities of the individual research students. Hence, a thorough review of literature was compiled to list out 

various internet activities of the individual internet using research student. Based on that a stock of various 

internet activities were recorded and this inventory was circulated among software engineers, researchers in 

computer applications and professors of computer science and allied fields. Based on their suggestions some 

items were omitted and some items were added. 

IV.  Research Findings and Discussion 

The findings obtained from the present study have been presented and discussed under the following 

heads. These sections exemplify the results of the study and the corresponding discussion on it. The results 

revealed interesting findings that would stand as a good piece of investigation in the social media. The 

distribution of respondents by study major was as follows: languages 7.3%, Finance 6.8%, Biology 

22.4%,Chemistry 10.2%,Computer Science 6.0%,Mathamatics7.7%, Physics 8.3%, Geology 4.8%, Social 

Sciences 13.1%, Media Sciences5.6%, Education 6.0%, Library Sciences 1.2%, and Indian Music .6%.  More 

over 17.8% respondents were Post Graduate students, 17.8% were belongs to M Phil and remaining 64.3 were 

PhD students. 49.6% of the respondents were women against 50.4 % men.  

Minutes Frequency Percentage 

0 124 25.7 

3-5 10 2.1 

8 1 .2 

10 129 26.8 

12 1 .2 

15-16 55 11.4 

20 75 15.6 

25 1 .2 

30 35 7.3 

40 4 .8 

45 2 .4 

50 1 .2 

60 29 6.0 

70 1 .2 

100 1 .2 

120 7 1.5 

150 1 .2 

160 1 .2 

240 1 .2 

500 2 .4 

Total 482 100.0 

Table 1: Amount of time dedicated to access the E- journals  
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The principal aim of the study was understand the academic use of social networking sites of the university students. 

First we try to gather information regarding the student‟s access pattern and reading habit of e-journals. This study 

findings established that 26.8 %( n=129) of the university students have spent 10 minutes per day for reading e-

journals  and 25.7% of the students do not spend enough time to read e-journals.   

Today all the publishing houses are publishing their academic journals through internet. But ironically the findings 

of the study revealed that the accesses of e- journals percentage are reportedly very low. Out of the respondents .2% 

of the students have spent 4 hours‟ time for the possession of electronic journals. Similarly .4% of the respondents 

have spent nearly 8 hours for accessing e- journals. Though the majority of the respondents are not having an 

attitude of possessing academic electronic resources, significant percentage of heavy users are familiar with the 

electronic resources of the social media.  

Table 2: Amount of time spent by students for browsing for e-books  

Minutes Frequency Percent 

0-5 148 30.7 

10 87 18.0 

14 1 .2 

15 27 5.6 

20 93 19.3 

25 3 .6 

30 81 16.8 

40 20 4.1 

45 1 .2 

50 1 .2 

60 17 3.5 

120 3 .6 

Total 482 100.0 

 

Next, we specifically wanted to study the exact percentage of respondents who possess the e books from 

the World Wide Web. One of our core objectives of the study was intended to find out the attitude of university 

students towards the familiarity of e books among the users of the social net work sites. Interestingly 30.7% (n=148) 

of the respondents spend 0 to 5 minutes per day, 19.3% (n=93) of the student spend 20 minutes per day, 18.0% 

(n=87) and 16.8% (n=81) of them spend 10 minutes and 30 minutes per day. Only 0.2 % (n=1) of the student spend 

14 minutes, 45 minutes and 50 minutes.  

It is significant that the Research Students spend 5 minutes per day on E-Books. This indicates that one 

fourth of the respondents regularly having the attitude of possessing e books from the online media  

Table 3: Time spent by the students for browsing e-dissertations  

Minutes Frequency Percent 

0 299 62.0 

1 2 .4 

3 1 .2 

5 6 1.2 

7 1 .2 

10 97 20.1 

15 21 4.4 

20 23 4.8 

25 1 .2 

30 21 4.4 

40 1 .2 

45 1 .2 

50 2 .4 

60 3 .6 

120 1 .2 

150 1 .2 

200 1 .2 

Total 482 100.0 
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Some study findings ascertain that university students make intensive use of social network sites for their 

academic development. More particularly we wanted to study the popularity of e dissertation among the research 

scholars.   Out of the study it is learnt that 62.0% (n=299) do not spend any time and, 20.1% (n=97) of the student 

spend 10 minutes per day.  4.8% (n=23) 4.4% (n=21) and 4.4% (n=21) of them spend 20 minutes, 30 minutes and 15 

minutes per day. Only 0.2 % (n=1) of the student spend  3 minutes, 25 minutes, 40 minutes, 45 minutes, 120 

minutes, 150 minutes and 200 minutes.  

The acquired data reveals that Majority of the respondents were not aware about the potential use of e-

dissertation.  

Table 4: Amount of time spent by the students for participating in the Webinars  

Minutes Frequency Percent 

0 315 65.4 

2 1 .2 

5 6 1.2 

8 1 .2 

10 44 9.1 

15 29 6.0 

20 60 12.4 

30 16 3.3 

40 1 .2 

50 2 .4 

60 5 1.0 

120 1 .2 

200 1 .2 

Total 482 100.0 

 

Majority of the 65.4% (n=315) do not spend any time for webinar and 12.4% of them attend it for 20 

minutes. Only 0.2% (n=1) of the respondents for 2 minutes, 40 minutes, 120 minutes and 200 minutes. 

Webinar is an online event which exclusively supplies the electronic materials to the select group of 

individuals via internet. The exclusive online service provider supplies useful information to the scholars about the 

funding details and research opportunities. But the study reveals that respondents did not have the attitude of using 

the webinar.  

Table 5: Amount of time spent by the students for browsing Weblogs  

Minutes Frequency Percent 

0 325 67.4 

1 2 .4 

3 1 .2 

5 8 1.7 

10 49 10.2 

15 28 5.8 

20 47 9.8 

25 1 .2 

30 12 2.5 

40 1 .2 

50 2 .4 

60 4 .8 

120 2 .4 

Total 482 100.0 

 

Another core focus of the study was to examine the habit and attitude of university students in connection 

with the use of weblogs. Majority of the 67.4% (n=325) and 10.2% of the respondents (n=49) are using weblogs 0 

minutes and 10 minutes. Only 0.2% (n=1) of the respondents are using weblogs 3minutes, 25 minutes and 40 

minutes. In general students are effectively using the internet services.  Again it indicates that research weblogs and 

exclusive research blogs were not popular among the student community.  
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V. Conclusion 

 The findings of this study demonstrates that the approach, attitude, and practices of university students 

towards familiarity and possession of online resources of Social Networking sites. The investigation has provided a 

framework to understand the internet behaviour of the research students. It is obvious that the computer technology 

has diffused in the society faster, easier than any other technology invented by human beings and so is that it has 

changed fast and easily the behaviour of the individual. However, the reach and use of various applications of these 

technology, here-the social media, needs to be understood more comprehensively for which the present study would 

play a pivotal role.    
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